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Explanations  needed 

The  Pharmaceutical  Services  Negotiating  Committee 
has  decided  reluctantly  that  it  is  better  to  accept  what 
little  the  Department  of  Health  is  willing  to  offer  and 
carry  on  fighting  for  more.  In  a  letter  to  Local  Pharma- 
ceutical Committees  (p236),  PSNC  recommends 
acceptance  of  the  Department's  redistribution  proposals 
as  the  only  way  to  get  some  of  the  extra  money 
desperately  needed  to  help  smaller  pharmacies.  This 
decision  is,  of  course,  only  a  recommendation  and  can 
still  be  thrown  out  by  the  conference  of  LPC  repre- 
sentatives in  October. 

PSNC  must  have  good  grounds  for  this  "take  it 
whilst  the  going's  good"  philosophy,  but  has  not  given 
any  detailed  explanation  as  to  why  it  is  taking  this  view. 
Only  two  weeks  ago,  PSNC's  chairman,  Mr  Bob  Worby, 
was  denouncing  the  offer  as  "derisory",  as  it  did 
nothing  to  correct  the  overall  problem.  No  doubt  he 
meant  what  he  was  saying,  but  what  are  contractors 
to  think? 

There  has  been  so  much  confusion  over  recent  weeks 
as  to  the  implications  of  Mr  Ennals'  offer,  that  con- 
tractors need  a  clear  explanation  of  PSNC's  views 
well  in  advance  of  the  October  conference.  They  will 
also  require  information  on  the  alternatives  to  accept- 
ance. A  meeting  at  which  members  are  still  largely 
bewildered  is  unlikely  to  offer  its  immediate  support 
for  united  action  in  pressing  for  an  overall  improvement 
in  remuneration.  And  presumably  the  battle  will  be  long 
and  arduous,  for  which  complete  unity  will  be  essential. 

The  PSNC,  of  necessity,  has  to  do  much  of  its 
negotiations  in  private  but  in  this  instance  little  has  yet 
been  disclosed  concerning  the  apparent  shift  from  the 
"derisory"  to  the  "acceptance"  attitudes.  To  delay  full 
consideration  until  October  is  only  to  Mr  Ennals' 
advantage.  All  contractors  (not  only  LPC  secretaries) 
need  more  information  and  need  it  quickly.  Is  it  really 
an  offer  that  cannot  be  rejected? 


Delay  or  'sop' 

The  delay  in  organising  the  "Respect  for  medicines" 
campaign  has  given  many  pharmacists  good  reason  to 
wonder  whether  the  Government's  promise  for  such  a 
campaign  was  just  a  "sop"  after  all.  These  fears  were 
probably  reinforced  by  the  doubts  expressed  at  the 
Pharmaceutical  Society's  Council  meeting  this  month 
(last  week,  p224),  that  the  campaign  would  only  go 
ahead  with  medical  approval  (although  it  is  difficult  to 
see  how  doctors  could  disapprove  of  advising  patients 
how  to  use  medicines  properly). 

However,  the  Health  Education  Council  has  reassured 
C&D  that  the  campaign,  which  is  to  be  financed  from 
HEC's  budget,  is  unlikely  to  be  cancelled,  but  pointed 
out  that  these  campaigns  always  take  a  long  time  to 
organise  (p237). 

We  can  only  nope  that  medical  consultation  is  merely 
a  formality  and  that  plans  can  be  finalised  as  soon  as 
possible,  otherwise  pharmacists  who  fought  so  hard  on 
the  analgesics  issue  will  be  running  out  of  the 
enthusiasm  that  is  so  necessary  in  such  campaigns. 
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Accept  Mr  Ennals'  offer 
but  fight  on,  says  PSNC 


The  Pharmaceutical  Services  Negotiating 
Committee  is  recommending,  "with  reluc- 
tance", acceptance  of  the  redistribution 
proposals  and  £5  million  offered  by  Mr 
David  Ennals,  Secretary  for  Social  Services. 

In  a  letter  to  Local  Pharmaceutical 
Committee  secretaries,  Mr  J.  Charlton, 
PSNC  secretary,  writes,  "The  Committee 
will  continue  to  foster  the  public  and 
parliamentary  support  pharmacy  has 
already  gained  and  continue  to  press  in 
every  possible  way  for  the  adequate  remu- 
neration necessary  to  enable  pharmacists 
to  maintain  and  improve  their  service  to 
the  community." 

Mr  Charlton  told  C&D  that  PSNC  felt 
there  was  no  alternative  but  to  accept,  as 
the  extra  money  offered  was  conditional 
on  acceptance  of  the  redistribution  pro- 
posals. It  was  a  case  of  "getting  what  we 
can  now  and  going  on  fighting".  The  final 
decision,  however,  would  still  be  made  at 
the  LPC  conference  in  October. 

The  PSNC  has  issued  a  reply  to  the 
brief  that  Mr  Roland  Moyle,  Minister  for 
Health,  sent  to  all  MPs  (C&D,  August  6, 
pi 81).  The  reply,  intended  to  help  phar- 
macists in  their  own  correspondence  with 
MPs,  appears  below: 

Return  on  turnover  2.8  pc 

"The  Secretary  of  State  is  still  insistent 
that  the  profit  margin  should  be  based  on 
a  16  per  cent  return  on  the  capital  em- 
ployed and  not  as  the  PSNC  would  have 
wished,  as  a  return  on  turnover.  This 
return  is  equivalent  to  only  2  8  per  cent 
on  turnover  which  is  below  the  minimum 
turnover  level  used  to  safeguard  profits 
under  the  Price  Code. 

"The  level  of  profit  is,  on  the  Depart- 
ment's own  admission,  inadequate  to  pro- 
vide the  additional  working  capital  neces- 
sary to  support  the  NHS  dispensing 
operation  from  year  to  year.  In  practical 
terms,  the  chemist  does  not  receive  enough 
money  by  way  of  profit  to  pay  for  the 
replacement  of  his  drug  stocks.  If  the 
pharmacist  earns  an  inadequate  profit  to 
replace  his  dispensing  stock  he  can  only 
do  so  by  endeavouring  to  borrow  this 
additional  capital  from  the  bank.  However 
banks  will  not  supply  the  additional  capi- 
tal required  annually,  with  no  prospect  of 
repayment,  to  small  businesses  with  a 
negative  cash  flow.  Pharmacists  were 
therefore  forced  to  become  more  efficient 
in  terms  of  stock  turn  and  this  efficiency 
is  now  being  penalised. 

"The  effect  of  the  Department's  action 
has  been  to  reduce  the  chemists'  gross 
profit  from  26  -5  per  cent  in  1975  to  219 
per  cent  in  1977.  No  other  business  is 
consistently  losing  over  2  per  cent  per 
annum  from  its  gross  margin. 

"The  Minister's  statement  that  'all  over- 
head costs  incurred  by  pharmacists  gener- 


ally on  NHS  dispensing  are  still  being 
met'  is  misleading.  Pharmacists'  costs  are 
by  no  means  adequately  met,  for  example 
only  18  per  cent  of  our  property  costs  are 
being  met  by  the  DHSS,  despite  the  fact 
that  in  the  average  community  pharmacy 
some  65  per  cent  of  the  business  is  NHS. 

"The  Secretary  of  State's  recent  offer  of 
£5m  represents  a  reduction  of  £12m  over 
the  period  1975  to  1978. 

"The  average  chemist  contractor  is 
required  to  provide  over  £10,000  capital 
of  which  he  receives  a  return  of  16  per 
cent — equal  to  £1,600.  From  this  he  has 
to  pay  tax  of  about  £400  after  allowing 
for  stock  relief  leaving  him  with  £1,200 
which  is  inadequate  for  stock  replacement 
let  alone  the  financing  of  other  capital 
requirements.  The  Government  therefore 
does  not  allow  the  chemist  contractor  to 
receive  any  cash  return  on  his  investment 
— he  would  be  better  off  putting  his  money 
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into  a  building  society  at  7  per  cent  tax1 
free  and  receive  a  withdrawable  £700  pa. 

"The  Minister  is  wrong  in  saying  that 
the  claim  was  made  solely  to  offset  the 
reduction  in  the  value  of  capital  employed. 
Preparation  of  the  claim  began  after 
chemist  contractors  were  taken  outside  the 
Price  Code  at  the  end  of  1974.  The  claim 
would  have  been  submitted  if  there  had 
been  no  stock-holding  inquiry  at  all,  as 
16  per  cent  on  capital  including  11  weeks 
stock  produced  an  inadequate  profit  in 
terms  of  percentage  of  turnover.  The 
PSNC's  scheme  of  a  flat-rate  payment 
referred  to  by  the  Minister  was  in  line 
with  Government  edicts  which  recom- 
mended flat-rate  across  the  board  increases 
and  the  removal  of  differential  payments". 

"The  Secretary  of  State's  offer  is  more 
concerned  with  redistribution  of  money 
rather  than  increasing  the  money  available. 
Nothing  has  been  done  to  solve  the  long 
term  problems  of  financing  the  NHS  dis- 
pensing. One  third  of  chemist  contractors 
wili  still  be  losing  money  and  a  further 
one  third  will  require  to  borrow  money 
every  year  in  order  to  maintain  their  ser- 
vice to  the  public". 

The  Pharmaceutical  Society  has  received 
300  letters  from  MPs  querying  Mr  Roland 
Moyle's  brief,  and  600  replies  have  been 
sent  out  to  MPs,  community  health  coun- 
cils and  Society's  branch  Press  officers.  A 
typical  letter  to  MPs  points  out  that  Mr 
Ennal's  offer  is  a  temporary  palliative. 


Dispensing  doctors  to  ask 
for  similar  terms? 

Dispensing  doctors  are  taking  a  great 
interest  in  the  proposals  put  forward  to 
pharmacists  by  Mr  David  Ennals,  Secretary 
for  Social  Service.  The  rural  practices  sub- 
committee of  the  General  Medical  Services 
Committee  has  already  submitted  a  claim 
for  an  increased  prescription  supplement 
to  the  Department  of  Health  and  it  hopes 
that  negotiations  will  begin  next  month. 
However  Dr  Michael  Wilson,  chairman  of 
the  rural  practices  committee,  told  C&D 
that,  if  the  conference  of  Local  Pharma- 
ceutical Committee  representatives  on 
October  2  accepts  the  proposals,  then  his 
committee  would  have  to  "carefully 
consider  the  position". 

Pharmacy  service  adequate 
in  East  Birmingham 

The  daytime  service  by  retail  pharmacists  in 
the  East  Birmingham  Health  District  was 
at  present  adequate,  was  the  basic  conclu- 
sion of  a  project  set  up  in  the  area.  No 
surgery  was  further  than  a  mile  from  a 
pharmacy  and  all  residential  accommoda- 
tion was  within  a  mile  of  a  pharmacy. 
Complaints  by  the  public  to  the  local 
Community  Health  Council  together  with 
national  trends  had  instigated  the  setting 
up  of  the  project  to  study  "trends  in  the 
pattern  of  distribution  of  retail  chemists 
in  the  district  and  an  assessment  of  the 
adequacy  of  the  service  for  the  local 
population"  and  the  study  was  published 
in  June. 

However  it  was  felt  that  the  CHC 
should  monitor  all  future  closures  and 
mention  was  made  of  a  proposal  by  St. 
Thomas'  CHC  whereby  local  authorities 


could  help  find  alternative  accommodation 
when  a  pharmacist  is  forced  out  by  re- 
development and  could  provide  rent  sub- 
sidies and  other  concessions  for  phar- 
macists opening  up  in  redeveloped  areas. 

Pharmacist  mayor  lunches 
with  the  Queen 

Mr  John  White,  the  pharmacist  mayor 
of  Coleraine,  together  with  his  borough 
council  were  hosts  to  Her  Majesty  the 
Queen  and  the  Duke  of  Edinburgh  at  a 
lunch  at  the  New  University  of  Ulster 
last  week. 

Mr  White  told  C&D  that  he  felt  the 
people  of  Northern  Ireland  were  missing 
out  on  the  euphoria  of  Jubilee  Year.  Many 
Roman  Catholics,  he  believed,  would  like 
tc  support  both  the  Crown  and  the  idea 
of  a  united  Ireland  which  placed  them  in  a 
difficult  position.  However  Coleraine  itself 
had  experienced  little  of  the  violence 
which  is  why  it  was  chosen  as  suitable 
for  the  Queen's  visit. 

During  lunch  the  Duke  of  Edinburgh 
remarked  that  he  thought  chemists  were 
"over  qualified"  but  Mr  White  was  able 
to  correct  that  opinion ! 

Over  750  for  Conference 

Over  750  pharmacists  and  guests  have 
registered  for  the  British  Pharmaceutical 
Conference  in  Sheffield,  September  11-16. 

The  bookings  are  slightly  down  on  last 
year,  when  a  record  number  of  over  900 
attended  the  St.  Andrews  Conference. 
However  the  local  organising  committee's 
secretary,  Mr  W.  F.  Patterson,  144  Derby- 
shire Lane,  Sheffield,  says  applications  will 
be  accepted  up  to  the  end  of  August.  He 
believes  the  fall  in  numbers  reflects  the 
reduction  in  branch  representatives. 
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Reassurance 
on  HEC 
campaign 

The  Health  Education  Council  has  given 
its  assurance  that  the  "Respect  for 
medicines"  campaign  will  go  ahead,  despite 
the  Pharmaceutical  Society's  Council  fears 
that  it  may  not. 

Council's  August  meeting  (last  week, 
p224)  heard  that  the  HEC  wanted  to  have 
medical  as  well  as  pharmaceutical  advice 
on  various  aspects  of  the  campaign  before 
deciding  whether  to  proceed.  An  HEC 
spokesman  told  C&D  this  week  that  agree- 
ment was  reached  at  a  meeting  in  June 
between  the  HEC,  the  Department  of 
Health,  the  Pharmaceutical  Society  and  the 
Proprietary  Association  of  Great  Britain, 
on  what  health  "messages"  would  form  the 
basis  of  the  campaign.  As  they  were 
mainly  medical  as  well  as  pharmaceutical 
ind  dealt  with  how  to  take  prescribed 
medicines,  HEC  decided  to  consult 
medical  organisations  about  the  proposals. 

A  "Better  health  campaign",  dealing 
with  all  aspects  of  health  such  as  exercise, 
nutrition,  and  giving  up  smoking,  is  ex- 
pected early  next  year,  with  a  "Respect 
for  medicines"  campaign  running 
separately  but  concurrently,  and  financed 
from  the  HEC  budget. 

However,  the  spokesman  added  that 
although  the  latter  campaign  was  still 
in  its  formulation  stage,  he  felt  it  was  un- 
likely to  be  cancelled.  "These  campaigns 
take  time  to  formulate",  he  explained. 

Society's  student  section 
to  be  formed 

A  British  Pharmaceutical  Student's  As- 
sociation section  of  the  Pharmaceutical 
Society  is  to  be  set  up  under  the  byelaws 
of  the  Society,  following  support  for  the 
proposal  at  the  recent  Branch  Repre- 
sentatives Meeting  (C&D,  May  28,  p776). 

The  notice  of  proposal  to  amend  the 
byelaws  appeared  in  the  Society's  journal 
last  week  and  is  to  take  effect  60  days 
after  publication.  The  BPSA  section  would 
be  open  to  all  students  and  in  addition 
the  Association's  Executive  may  include 
Society  members  who  have  been  registered 
initially  for  not  more  than  12  months.  The 
section  is  to  be  regarded  by  Council  as 
the  students'  representative  body  and 
although  it  would  act  within  the  policies 
of  Council,  it  may  make  recommendations 
to  Council. 

As  with  the  present  BPSA  an  elected 
executive  would  administer  the  section  and 
finance  would  be  provided  jointly  by  the 
Society  and  Association  members. 

The  Association  would  be  able  to  parti- 
cipate in  BRM  and  permitted  to  send  up 
to  two  representatives,  to  submit  up  to 
three  motions  directly  related  to  students 
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Mrs  Sheila  Coles, 
MPS,  Rhiwbina, 
Cardiff,  receives  the 
APS  ladies'  golf 
trophy  from  Mr  P. 
Jenkins,  Approved 
Prescription 
Services 

representative.  The 
trophy  was  one  of 
several  donated  by 
organisations 
associated  with 
pharmacy  as 
competition  prizes 
for  the  recently 
formed  Welsh 
Pharmaceutical 
Golfing  Society 


and,  at  the  president's  discretion,  to  parti- 
cipate in  the  discussion  of  other  motions 
directly  related  to  students.  It  was  for 
those  rights  of  participation  that  students 
were  willing  to  give  up  their  autonomy 
and  have  been  campaigning  for  several 
years.  The  Society  had  rejected  the  forma- 
tion of  such  a  section  because  it  would 
discriminate  against  students  who  were 
not  BPSA  members.  Until  the  BRM  sup- 
port, the  Society  had  also  rejected  the 
rights  to  vote  at  BRM. 

Brand  name  change  after 
'APS'  and  'ASF  confusion 

Antobond  Ltd  say  that  their  anti-smoking 
product  is  to  be  relaunched  in  October  un- 
der a  new  brand  name  ASR  (anti-smoking 
rinse).  Extensive  consumer  advertising  will 
run  from  December 27  to  February  1978.  All 
existing  stock  of  old  and  new  ASP  packs 
in  the  trade  will  be  exchanged  for  ASR 
packaging  at  no  cost,  giving  the  trade 
benefit  of  the  increased  price  of  the  new 
ASR  pack. 

Antobond  Ltd  recently  gave  an  under- 
taking to  the  High  Court  of  Justice, 
Chancery  Division,  London,  that  after 
June  30  they  would  not  "sell,  offer  for 
sale,  invite  offers  to  buy,  or  supply  anti- 
smoking  products  or  pharmaceutical  or 
like  goods  under  a  name  mark  style  or 
title  consisting  of  or  including  the  word 
ASP  or  any  colourable  variation  of  APS". 

Approved  Prescription  Services  Ltd, 
Whitecliffe  Road,  Cleckheaton,  West 
Yorks,  comment :  "  APS'  is  a  registered 
trade  mark  (no  841166)  belonging  to  the 
company.  The  undertaking  given  to  the 
High  Court  on  May  20  by  Antobond  Ltd 
does  not  distinguish  between  different 
styles  of  packaging.  The  objection  which 
resulted  in  this  undertaking  was  based  on 
the  use  of  the  letters  ASP  and  not  on  a 
particular  style  of  packaging.  It  should  be 
clearly  understood  that  Approved  Prescrip- 
tion Services  Ltd  will  not  hesitate  to  take 
all  the  necessary  steps  to  protect  its  trade 
marks,  including  the  mark  'APS',  both 
now  and  in  the  future". 

Small  claims  court  for  l\ll? 

The  Northern  Ireland  Consumer  Council 
has  requested  that  a  pilot  small  claims 
court  be  introduced  as  soon  as  possible. 
It  says  that  at  present  few  solicitors  were 


prepared  to  accept  consumer  cases  and 
without  some  knowledge  of  County  Court 
rules  an  individual  in  Northern  Ireland 
would  require  legal  advice  to  put  a  case. 
The  system  often  proved  more  costly  than 
the  value  of  the  article  in  question.  A 
claimant  had  little  hope  of  redress  when 
the  sum  involved  was  less  than  £50. 

In  its  annual  report  1976-77,  the 
National  Consumer  Council  says  that  the 
small  claims  court  in  England  was  not 
being  widely  used  by  low-income  con- 
sumers and  in  some  areas  difficulties  were 
experienced  with  procedures.  The  NCC  is 
therefore  scrutinising  the  handling  of 
small  claims  with  a  view  to  recommending 
possible  changes. 

The  Scottish  Consumer  Council  has 
commissioned  a  pilot  survey  into  the 
relatively  high  prices  of  food  and  other 
items  in  the  remote  mainland  and  island 
areas  of  Scotland.  In  Wales,  the  Council 
is  determined  to  encourage  consumer 
activity,  the  report  says. 

Management  seminars 

Twenty-four  half-day  management  semi- 
nars are  to  take  place  during  the  Inter- 
national Business  Show,  National  Exhibi- 
tion Centre,  Birmingham,  October  11-20 
(C&D,  July  2,  p33).  Organised  by  the 
British  Institute  of  Management,  the  three 
main  topics  are  computer  techniques,  office 
systems  and  administrative  management. 
Two  contrasting  subjects  will  occur  simul- 
taneously to  cover  all  the  seminars  in  six 
days.  Fees  are  £15  per  seminar  including 
papers  and  mid-morning  and  afternoon 
refreshments.  Details  from  the  head  of 
conference  registration,  BIM  Foundation, 
Management  House,  Parker  Street,  London. 

Chemists  June  sales 

Retail  sales  by  chemists  and  photographic 
goods  dealers  were  13  per  cent  higher 
during  June  than  in  the  same  month  last 
year,  according  to  Department  of  Industry 
figures.  The  new  sales  index  for  all 
chemists  was  233  (1971  =  100)  while  that 
of  all  business  was  214,  an  increase  of  14 
per  cent.  Independent  pharmacies'  sales 
rose  1 1  per  cent  to  an  index  of  206 
whereas  independent  retailers  generally 
had  an  II  per  cent  increase  to  193.  Figures 
for  multiples  and  Co-operatives  are  not 
given  and  NHS  receipts  are  excluded. 
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Tanzania  may 
ban  'reps', 
says  report 


Tanzania  sees  no  need  for  drug  representa- 
tives and  is  preparing  legislation  to  ban 
Ihem,  according  to  the  Guardian.  Ministry 
of  Health  officials  are  meeting  this  month 
to  consider  proposals  for  the  ban  and  for 
tightening  import  controls  and  use  of 
drugs  which  could  save  £16  million  a 
year,  the  writer  Marthe  Honey  says. 

The  proposals  are  contained  in  a  report 
by  a  British  physician,  Dr  John  S.  Yudkin, 
which,  according  to  Miss  Honey,  says  that 
the  147  drug  company  representatives 
working  in  Tanzania  spend  £1  07m  a  year 
to  persuade  doctors  to  prescribe  their 
companies'  drugs.  That  amount  is  com- 
pared in  the  report  with  the  £860,000 
budget  of  the  faculty  of  medicine  "used  to 
educate  doctors  in  every  other  sphere,  in- 
cluding how  to  use  drugs  properly"'. 

Dr  Yudkin,  nephew  of  Professor  J. 
Yudkin,  the  nutritionist,  estimates  that  drug 
spending  accounts  for  22  per  cent  of  the 
Health  Ministry's  recurrent  expenditure 
compared  with  11  per  cent  of  the  health 
budget  in  Britain.  He  also  says  that  sales- 
men are  able  to  present  themselves  as 
medical  experts  because  there  is  little 
other  up-to-date  information  available  in 
Tanzania.  Miss  Honey  says  the  report 
asserts  that  gifts  and  assistance  offered  to 
doctors  act  as  bribes  to  encourage  non- 
scientific  attitudes  in  drug  assessment. 

The  report  is  said  to  contend  that  phar- 
maceutical companies  do  the  minimum  for 
the  patient's  welfare  required  by  law  and 
that  some  companies  are  known  to  sug- 
gest that  "potentially  hazardous  drugs  be 
used  for  minor  conditions  and  they  play 
down  the  risks  of  side  effects".  To 
rationalise  drug  purchases,  Miss  Honey 
says,  the  report  suggests  buying  none,  or 
far  less,  of  certain  types  of  drugs ;  ordering 
by  generic  name ;  not  overstocking  with 
drugs  of  short  shelf-life ;  and  expanding 
the  country's  own  pharmaceutical  industry. 

A  spokesman  for  the  Association  of  the 
British  Pharmaceutical  Industry  described 
the  Guardian  article  as  ill-informed  and 
inaccurate.  Because  it  was  largely  a  reitera- 
tion of  a  previous  attack  on  drug  promo- 
tional expenditure  (C&D,  January  8,  p6) 
the  spokesman  felt  there  was  little  need 
for  further  comment  than  in  its  reply  to 
that  attack  (C&D,  January  15,  p36). 

Net  loss  of  15  pharmacies 

A  net  total  of  15  pharmacies  were  deleted 
from  the  Pharmaceutical  Society  Register 
during  July.  In  England  27  closed  down 
and  18  opened  up  of  which  four  closures 
and  seven  openings  were  in  London.  In 
Scotland  four  closed  down  and  two  opened 
up  and  in  Wales  there  were  no  openings 
but  four  closures. 


MrR.  James  (right), 
recently-retired 
company  secretary, 
N.  Quenby  Ltd, 
Canvey  Island, 
Essex,  receives  a 
Distributive  Industry 
Training  Award 
from  Mr  R.  Howard, 
Castle  Point  council 
chairman.  Mr 
Howard  praised  the 
company  for  its 
medicines  delivery 
service  to  house- 
bound pensioners 
( Photo  courtesy 
News  Observer) 
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Hair  dyes  probably  not 
a  breast  cancer  risk 

A  study  in  Oxford  found  there  was  no 
significant  difference  in  the  use  of  per- 
manent or  semi-permanent  hair  dyes  in 
women  with  breast  cancer  than  in  control 
patients.  The  study  published  in  a  recent 
British  Medical  Journal,  was  prompted  by 
the  fact  that  during  the  1950s  single 
women  hairdressers  had  a  statistically 
greater  chance  of  developing  breast  cancer 
than  other  single  women.  Also  a  recent 
report  from  New  York  showed  that  87  of 
100  patients  with  breast  cancer  had  been 
"long  time  users  of  hair  colouring"  but 
only  26  per  cent  oi  women  without  breast 
cancer  were  regular  users  of  hair  dyes. 

Since  this  study  was  finished  the  un- 
published figures  for  1970-72  showed  no 
greater  incidence  of  breast  cancer  in 
hairdressers  than  in  other  single  women. 
However  the  authors  point  out  that  this 
studv  related  only  to  breast  cancer  and 
that  many  hair  dyes  had  been  shown  to 
be  mutagenic  with  the  possibility  of  them 
also  being  carcinogenic. 

Approved  names  revised 

A  new  edition  of  the  Approved  Names 
booklet  has  been  prepared  by  the  British 
Pharmacopoeia  Commission  (HM  Station- 
ery Office,  £3).  The  seven  supplements  to 
the  1973  edition  have  been  consolidated  to 
provide  1,603  names.  The  chemical 
definitions  have  been  revised  to  current 
International  Union  of  Pure  and  Applied 
Chemistry  recommendations.  An  appendix 
gives  the  skeletal  structure  of  important 
groups  of  natural  products. 

Self-employed  go  to  Human 
Rights  Commission 

The  National  Federation  of  Self  Employed 
has  reported  the  British  Government  to 
the  European  Commission  of  Human 
Rights  alleging  discrimination  over  the 
payment  of  National  Insurance  contribu- 
tions. A  petition  handed  to  the  Secretary 
General  of  the  Council  of  Europe  in  Stras- 
bourg on  Tuesday  claims  that  self  em- 
ployed people  are  being  discriminated 
against  by  having  to  pay  earnings-related 
(Class  4)  national  insurance  contributions 
as  well  as  flat-rate  (Class  2)  contributions, 
without  receiving  earnings-related  benefits. 

The  NFSE  has  produced  a  report  on 
NI    contributions    and   leading  counsel's 


opinion  states  that  the  self  employed  have 
a  prima  facie  case  for  having  Class 
contributions  abolished.  If  the  Commissior 
finds  in  the  NFSE's  favour,  the  case  ma> 
have  to  be  fought  through  the  Court  ol 
Human  Rights  and  could  cost  the  Federa- 
tion £25,000. 

Mr  James  Sharpe,  who  will  head  the 
campaign  to  raise  the  money,  says :  "Nc 
matter  how  much  it  costs,  we  will  take 
this  matter  as  far  as  we  can  go.  If  at  the 
end  of  the  day  we  do  win,  it  could  mean 
the  Government  being  called  on  to  refund 
all  Class  4  contributions  paid  into  the 
fund  since  the  scheme  began  in  1975". 

Withdrawal  of  potassium 
chloride  drugs  advised 

Last  week's  Drug  and  Therapeutics 
Bulletin  drew  attention  to  the  fact  that 
two  enteric-coated  potassium  chloride 
preparations  are  still  on  the  market.  As 
long  ago  as  1964  such  preparations  were 
recognised  as  a  specific  cause  of  small 
bowel  ulceration  and  most  manufacturers 
now  use  other  formulations. 

However  Hydrosaluric  K  and  Salupres 
contain  potassium  chloride  in  an  enteric- 
coated  core  and  both  are  manufactured 
by  Merck  Sharp  &  Dohme  Ltd,  who  say 
the  products  are  not  promoted.  The 
Bulletin  considers  that  these  two  products 
have  no  advantage  over  other  probably 
less  dangerous  preparations  and  have  re- 
commended to  the  Committee  on  Safety 
of  Medicines  that  they  should  be  with- 
drawn from  the  market. 

Interphex  on  Medicines  Act 

A  review  of  progress  made  since  the  im- 
plementation of  the  Medicines  Act  1968  is 
among  the  topics  at  the  Interphex  inter- 
national conference,  Hotel  Metropole, 
Brighton,  April  18-20,  1978.  At  the  same 
time  the  Interphex  exhibition  for  the 
pharmaceutical,  cosmetic  and  allied  in- 
dustries will  be  held  at  the  Metropole 
Exhibition  Centre. 

Other  topics  for  the  conference  include 
safety  aspects,  EEC  legislation,  improved 
production  techniques  and  unit  dose 
packaging,  a  special  session  organised  by 
the  Guild  of  Hospital  Pharmacists.  The 
exhibition  should  include  the  latest  pro- 
duction and  packaging  methods,  small  and 
large  scale.  Further  details  are  available 
from  the  organisers,  BPS  Exhibitions  Ltd, 
4  Seaford  Court,  220  Great  Portland 
Street,  London  Wl. 


At  David  Smart,  marketing  manager  of 
4arfleet  Refining  Co  Ltd  and  secretary  of 
he  Humberside  branch  of  the  Institute  of 
Marketing,  has  been  awarded  the  Presi- 
lent's  Award,  the  highest  honour  the  In- 
titute  can  bestow. 

Deaths 

imith:  On  August  9  at  his  home  Mr 
Vilfrid  Smith,  founder  and  chairman  of 
Vilfrid  Smith  Ltd,  aged  88.  Early  this 
:entury  he  joined  the  family  business  of 
Arthur  Smith  Ltd  in  Manchester,  and 
vhen  this  was  sold  after  the  first  world 
var  be  set  up  his  London  business. 


Mews  in  brief 

I  A  range  of  galenicals  is  included  in 
he  August  revision  of  prices  to  the 
Scottish  Drug  Tariff. 

IContractors  in  England  dispensed  during 
vlay  25,662,989  prescriptions  (15,805,447 
orms)  at  a  total  cost  of  £47,472,910 — an 
iverage  of  £185  per  prescription. 
3  The  index  of  retail  prices  during  July 
Us  183  8  (January  1974  =  100),  an  in- 
crease of  01  per  cent  over  June  and  17  6 
per  cent  over  July  1976. 
7J  Chemists  in  Milan  are  to  be  guarded 
m  the  "Flying  squad"  according  to  a 
■ecent  Daily  Telegraph  report.  There  have 
?een  10  armed  robberies  in  15  days. 

□  The  British  Institute  of  Management 
iind  the  Institution  of  Works  Managers; 
pave  reached  agreement  on  a  number  of 
Joints  in  a  move  towards  a  form  of  affilia- 
ion  between  the  two  bodies.  A  joint  ad- 
visory committee  and  a  joint  study  group 
ire  to  be  set  up. 

□  Redundancy  Fund  rebates  are  to  be 
reduced  from  50  per  cent  to  41  per  cent 
;or  redundancies  commencing  August  14. 
ITie  order  was  made  by  Mr  Albert  Booth, 
Secretary  for  Employment,  under  the  Re- 
dundancy Rebates  Act  1977,  and  the  sav- 
ing is  estimated  at  £L35m  a  month. 

□  Exports  of  chemicals  from  the  UK  in 
the  three  months  May  to  July  were  10 
per  cent  higher,  in  value  terms,  than  in 
the  previous  three  months  and  25  per 
:ent  up  in  volume.  In  the  same  period 
imports  of  chemicals  rose  0  5  per  cent  in 
both  value  and  volume. 

□  A  generic  name  index  for  the  1977  As- 
sociation of  the  British  Pharmaceutical 
Industry  Data  Sheet  Compendium  (£0  30, 
including  postage)  is  available  from  Drug 
and  Therapeutics  Bulletin,  Consumers'  As- 
sociation, Caxton  Hill,  Hertford.  The  1978 
ABPI  Compendium  is  to  contain  an  index 
of  non-proprietary  names. 

□  The  Aspirin  Foundation  has  made  a 
25-minute  film.  "New  perspectives  on 
aspirin",  showing  the  work  of  some  of  the 
speakers  at  a  symposium  on  the  drug  held 
on  May  30,  1975.  The  film  is  available  on 
free  loan  or  may  be  purchased  (£125) 
from  the  Aspirin  Foundation,  1  Robert 
Mews,  Lowndes  Place,  London  SWI. 
Copies  of  the  proceedings  of  the  sym- 
posium are  also  available  (£2  50), 
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Topical  reflections 

BY  XRAYSER 

Titles  policy 

Judging  from  the  report  of  the  August  meeting  of  the  Pharmaceutical 
Society's  Council,  there  appears  to  be  a  remarkable  divergence  of  opinion 
in  the  matter  of  the  use  of  restricted  titles  in  advertising  (p208).  It  seemed  to 
me  that  the  argument  was  succinctly  put  by  Mrs  J.  Gilbert,  who  said  that 
Council's  policy  had  been  endorsed  by  the  1975  meeting  of  branch 
representatives.  The  resolution  put  to  that  meeting  was  at  the  behest  of 
Council,  and  the  meeting  left  no  room  for  doubt.  It  approved  whole-heartedly 
what  the  Council  asked  for.  Now  it  seems  there  are  voices  at  the  Council 
table  which  would  overturn  the  decision  taken  only  two  years  ago. 

I  have  read  your  report,  and  it  is  possible  to  identify  some  of  those  for  the 
present  policy  and  some  of  those  against.  This  might  have  been  a  useful 
occasion  to  indicate  the  division  which  was  only  decided  by  the  president 
(Mrs  Estelle  Leigh)  using  her  casting  vote  for  the  status  quo.  There  were 
observations  by  some  members  in  favour  of  relaxation  of  the  code,  the 
outcome  of  which  could  possibly  be  the  thin  edge  of  the  wedge. 
Mr  G.  Walker,  for  example,  asked  for  a  referendum  to  show  whether  the 
membership  was  in  favour  of  a  relaxation  to  allow  the  restricted  use  of  the 
restricted  title,  while  Mr  Madge  expressed  the  view  that  if  a  small,  neat  and 
restrained  advertisement  were  allowed,  with  a  limited  number  in  any  one 
year,  it  would  give  the  small,  independent  pharmacist  a  chance  to  tell  the 
public  where  he  was. 

But  Mr  Stevens  was  in  no  doubt  where  he  was — he  was  the  friendly, 
semi-professional,  semi-trading  man  on  the  corner  whom  people  could  trust 
and  go  to,  and  if  he  did  not  use  his  title  it  would  fall  into  disuse.  I  am  not 
sure  that  I  feel  flattered  by  Mr  Stevens'  description,  but  then,  I  have  never 
been  the  man  on  the  corner,  friendly  or  unfriendly.  I  would  deprecate  any 
attempt  to  whittle  away  our  hard-won  status,  either  by  restrained  advertising 
or  a  decision  to  allow  restricted  use  of  the  restricted  title. 

Bottles 

An  advertisement  on  the  front  cover  of  your  issue  of  August  6  extols  the 
virtues  of  glass  containers  for  dispensed  medicines.  I  am  in  full  agreement 
with  the  sentiment.  The  advertisement  also  carries  the  words  "ask  your 
wholesaler ".  That  I  have  been  doing  with  the  hope  that  the  wholesaler  would 
be  in  a  position  to  meet  my  requirements,  but  I  am  meeting  with  a  lack  of 
success.  It  seems  that  a  previous  shortage  a  year  or  two  ago  was  caused  by 
a  long  and  hot  summer,  which  resulted  in  such  demand  from  the 
manufacturers  of  beverages  of  all  descriptions  that  it  could  not  be  met. 

I  had  thought  that  the  problem  was  of  a  temporary  nature  and  that  it  had 
been  completely  overcome,  for  a  period  of  plenty  followed.  Now,  it  appears, 
the  situation  is  again  one  of  acute  shortage,  and  I  can  get  no  information  of 
any  easing  of  the  position.  I  have  seen  nothing  like  it  since  the  War,  when 
some  extremely  odd  containers  made  their  appearance,  but  that  was  a  time 
of  national  crisis  in  which  the  phrase  "short  supply"  came  into  use  and  has 
been  found  to  be  an  easy  way  of  excusing — in  many  fields — an  apparent 
breakdown  of  manufacturing  systems. 

For  some  time  anxiety  has  been  expressed  by  dairies  on  the  subject  of 
milk  bottles.  Yet  one  cannot  help  feeling  that  there  is  an  enormous  waste  of 
bottles  of  all  descriptions,  particularly  in  the  shape  of  what  we  were  wont  to 
describe  as  Winchester  quarts.  There  was  a  time  when  such  containers 
carried  a  price  and  they  were  returnable,  but  I  am  led  to  understand  that 
costs  of  collection  and  handling,  and  restoring  to  usable  condition,  make 
recovery  totally  uneconomic.  We  must  all  have  felt  frustrated  to  see  first-class 
containers  going  to  waste. 
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The  motor  hands  you  the  picture 
(no  cranking). 

You  don't  focus  or  set  anything. 

But  the  attraction  of  Polaroid's  new  1000 
doesn't  stop  there.  For  this,  the  lowest-priced 
motorised  instant  camera,  offers  customers  lots  of 
other  exciting  features. 

Besides  a  lens  that  lets  you  take  instant 
colour  pictures  from  4'  to  infinity,  there's  a  fill-in 
flash  capability  to  add  balanced  light  to  outdoor 
pictures,  automatically,  from  Polaroid's  10-shot 
flashbar. 

Also,  the  1000  has  a  money  saving  inhibit 
system  to  prevent  wasting  flash  or  film,  when 
either  are  used  up.  Automatic  exposures  up  to 
one  second  are  controlled  by  an  electric  eye 
and  electronic  shutter. 

That's  some  camera.  For  a  lot  less  money 


SX-70  photography. 

After  all,  they  need  never  buy  batterids  as 
every  pack  of  SX-70  film  has  its  own  wafer-thin 
power  source.  And  SX-70  colour  pictures  use  the 
most  stable  dyes  known  to  photography.  They  last. 

So  for  the  first  time  we've  the  camera  to 
launch  SX-70  photography  onto  the  mass  market. 
And  it'll  happen  well  before  Christmas. 

In  one  six-week  advertising  burst  we're 
-  spending  three  quarters  of  a  million  pounds. 
Over  quarter  of  a  million  on  TV  commercials  for 
the  Polaroid  1000  alone. 

Demonstrating  How-simple  the  1000  is  to 
use.  Announcing  the  fact  that  it  can  deliver 
picture  after  picture  every  IV2  seconds.  And  it's  thd 
lowest-priced  motorised  instant  camera  ever. 

Your  job  of  selling  Polaroid's  new  1000 
couldn't  be  easier. 


POLAROID100Q . 

The  simplest  camera  in  theworld.<§> 
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Press  and  TV  campaign 
relaunches  Cream  Silk 

A  major  feature  of  the  £550,000  relaunch 
operation  being  undertaken  by  Elida 
Gibbs  Ltd,  PO  Box  1DY,  Portman  Square, 
London  W1A  1DY,  for  Cream  Silk  con- 
ditioner is  the  inclusion  of  a  new  variant 
formulated  to  solve  the  problem  of  "over- 
heated" hair.  A  consumer  research  inquiry 
preceded  the  decision  to  add  this  fourth 
variant  to  the  collection  which  already 
includes  variants  for  dry  and  damaged 
hair,  greasy  hair,  and  normal  and  flyaway 
hair.  The  new  variant  comes  in  a  green 
bottle  (60  ml,  £0  36;  110  ml,  £0  52).  An- 
other part  of  the  Cream  Silk  relaunch 
campaign  is  the  reformulation  of  the 
greasy  variant  to  give  "superior  condition- 
ing properties".  Moreover  the  company 
adds,  "al!  the  variants  have  new  consumer 
preferred  perfumes,  and  an  economy  size 
(£0  79)  has  been  added  to  the  range". 

David  Knight,  marketing  manager  Elida 
Gibbs  hair  group,  pointed  out  to  C&D 
that  this  advertising  campaign  would  be 
"the  largest  for  any  conditioner  ever  in  the 
UK.  Television  will  get  £400,000  of  the 
allocation  during  the  next  year  and  the 
rest  will  go  to  the  women's  Press". 

On  the  introduction  of  a  variant  to  cope 
with  "overheated"  hair  he  said,  "Hair 
normally  contains  1 1  per  cent  moisture 
but,  when  dried  with  a  hairdryer,  or  curled 
with  heated  rollers  or  tongs,  this  per- 
centage drops  to  3  per  cent ;  at  that 
moment  the  hair  is  in  a  very  brittle  state 
and  can  be  easily  broken  or  split  by  the 
harsh  use  of  a  comb.  No-one  wants  to 
stop  using  heated  hair  appliances,  so  we 
have  developed  a  new  variant  to  provide 
both  protection  and  moisture  balance,  yet 
still  give  the  more  traditional  conditioner 
benefits  of  shine,  gloss  and  manage- 
ability". On  the  economy  size  introduction 
he  said,  "Conditioners  have  greater  con- 
sumer loyalty  than  any  other  products  in 
the  health  and  beauty  aid  market  and  whilst 
other  brands  have  been  able  for  some  time 
to  offer  their  users  volume  value-for- 
money  savings,  Cream  Silk  users  have 
been  unable  to  buy  in  bulk.  Now  they 
can  do  so." 

Vaseline  anti-dandruff  shampoo 

Vaseline  Intensive  Care  anti-dandruff 
shampoo  introduced  by  Chesebrough 
Pond's  Ltd,  Victoria  Road,  London  NW10 
6NA,  is  being  supported  by  an  advertising 
campaign  in  national  newspapers  and 
magazines  from  September  to  December. 

The  company  saw  that  over  the  past 
few  years  sales  of  anti-dandruff  shampoos 
have  steadily  increased.  During  1976,  they 
say,  the  market  grew  by  18  per  cent  and 
the  majority  of  these  sales  were  through 
pharmacies.  The  shampoo  (90ml,  £0  75) 
contains  zinc  pyrithione  one  per  cent,  de- 
posited as  microscopic  particles  which  are 
said  to  remain  on  the  scalp  even  after 


rinsing.  During  the  introduction  period 
consumers  will  be  offered  a  money-back 
guarantee  if  the  product  does  not  clear 
their  dandruff  after  one  month's  use  as 
instructed.  Two  displays  are  available  con- 
taining either  one  or  two  dozen  standard 
cartoned  bottles.  Details  of  the  introduc- 
tory offer  are  available  from  the  com- 
pany's sales  force. 

Rollei  change  strategy 

Rollei  (UK)  Ltd,  Denington  Industrial 
Estate,  Wellingborough,  Northants  NN8 
2RG,  have  introduced  a  scheme  with  all 
Rollei  products  at  one  dealer  price  struc- 
ture— no  quantity  discounts.  The  scheme 
includes  incentives  for  dealers  to  be 
classified  as  a  "Rollei  priority  dealer"  with 
a  selection  of  main-line  products.  Back-up 
support  to  such  dealers  includes  display 
and  promotional  material ;  credit  scheme 
(interest  free);  in-store  demonstrations; 
joint  promotions;  maximum  seven  day 
turn  round  for  repairs ;  assured  priority 
with  new  product  information  and 
national  training  scheme. 

All  priority  dealers  will  be  afforded  a 
minimum  mark-up  of  20  per  cent  to  the 
advertised  guide  price.  Items  showing  a 
10  per  cent  mark-up  in  the  price  list  when 
ordered  and  invoiced  will  attract  a  ten 
per  cent  credit  note  for  an  advertising  con- 
tribution. To  qualify  as  a  "Rollei  dealer" 
the  following  items  should  be  held  in 
stock,  at  all  times,  all  stocks  being 
monitored :  Rolleiflex  SL35M,  Rolleiflex 
SL35ME,  Rollei  35B,  Rollei  35T,  Rollei 
35S,  Rollei  XF35,  Rollei  Al  10,  Rollei 
El  10  cameras,  Rollei  100XL,  100  XLC  and 
128BC  flashguns,  Rollei  P350A  and 
P35AF  projectors.  It  is  recommended  that 
the  following  are  also  stocked :  Rollei 
134REB,  140  RES  and  36RE  flashguns, 
Rolleimat  universal  enlarger  and  P3800 
super  slide  projector.  All  those  products 
will  be  advertised  to  the  public  and 
the  names  of  dealers  will  be  advertised 
with  the  products  as  soon  as  possible. 

Winalot  book  offer 

Spillers  Ltd,  Old  Change  House,  Cannon 
Street,  London  EC4M  6XB,  are  stepping 
up  their  promotional  support  for  Winalot 
dog  food  with  an  on-pack  book  offer.  The 
book,  Winalot  Country  Walks,  is  published 
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by  Drive  Publications  from  material  that 
first  appeared  in  their  book,  No  Through 
Road,  and  contains  more  than  100  colour 
illustrated  pages  filled  with  maps  and  facts 
about  50  country  walks.  Purchasers  of  the 
large,  41b  and  6+lb  packs  of  Winalot  will 
find  two,  three  or  four  tokens  respectively 
on-pack  and  for  £0  50  plus  twelve  tokens 
will  receive  a  copy  of  Winalot  Walks  plus 
a  £3  token  redeemable  at  any  W.  H. 
Smith  or  John  Menzies  shop.  The 
tokened  packs  will  be  in  store  until  mid- 
September  and  the  offer  is  open  until 
supplies  of  the  book  run  out. 

Signal  2  stamps 

Elida  Gibbs  Ltd,  PO  Box  1DY,  Portman 
Square,  London  W1A  1DY,  are  mounting 
a  promotion  for  Signal  2  toothpaste  which 
offers  Hornby  stamp  collecting  sets  at 
"bargain"  prices.  The  sets  comprise  an 
album  kit  containing  a  16  page  album,  30 
stamps,  hinges  and  a  poster  and  two  "add 
packs"  each  containing  a  further  30 
stamps,  hinges,  collectors  badge  and  tips 
on  stamp  collecting.  There  are  four  series 
available — animal  kingdom,  history  of 
transport,  nature  trail  and  space  frontier 
(all  the  stamps  are  listed  in  Stanley 
Gibbons'  "Stamps  of  the  World").  The 
introductory  retail  prices  of  these  sets  was 
£2.09  but  Signal  2  buyers  can  send  for  the 
Album  kit  for  £039  and  one  proof  of 
purchase.  Two  proofs  of  purchase  will 
elicit  the  album  kit  and  the  first  "add 
pack",  and  for  three  proofs  of  purchase 
consumers  receive  both  "add  packs". 
Ordered  separately  the  "add  packs"  will 
cost  £0  29.  The  promotion  will  be  sup- 
ported bv  flashed  packs  and  £440,000 
worth  of  advertising. 

Remnos  10mg  strength 

DDSA  Pharmaceuticals  Ltd,  31 0  Old 
Brompton  Road,  London  SW5  9JO,  have 
introduced  Remnos  10mg  tablets  (100, 
£2-50;  500,  £10  05  trade).  Each  pale  yellow 
coloured  tablet  has  a  break-line  on  one 
side,  is  marked  "DDSA"  the  other,  and 
contains  nitrazepam  lOmg. 

Golfer  of  the  year  title 

The  joint  sponsors  of  the  "Pharmacist 
golfer  of  the  year"  tournament,  Unichem 
Ltd,  Crown  House,  Morden,  Surrey  and 
Colgate-Palmolive  Ltd,  76  Oxford  Street, 
London  W1A  1EW,  say  they  are  delighted 
with  the  large  number  of  entries  they  have 
received.  Competition  cards  have  been 
sent  in  by  pharmacists  from  all  parts  of 
the  United  Kingdom,  and  the  sponsors 
are  pleased  that  so  many  ladies  accepted 
the  challenge  to  get  a  place  in  the  final. 
The  30  finalists  compete  for  the  Unichem 
Trophy  at  the  St  Pierre  Golf  and  Country 
Club,  Chepstow,  on  September  7. 

Max  Factor  autumn  introductions 

Max  Factor  Ltd,  16  Old  Bond  Street, 
London  W1A  3AH,  are  adding  some 
"spice  of  life"  shades  to  their  Maxi  make- 
up collection  for  the  autumn.  The  com- 
pany sees  the  autumn  fashion  trend  as  a 
tailored  "country  comes  to  town"  look 
with  tweeds,  waistcoats,  shaggy  sweaters, 
culottes  and  corduroy  trousers  tucked  into 
riding  boots. 

Accordingly  the  new  make-up  shades 
they  will  be  introducing  to  complement 
this    look    are    described    as  "natural 
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spicy  shades"  from  dark  chocolate  through 
warm  ginger  to  pale  honey.  The  new 
Maxi  frost  eye  shades  (£0  65)  will  be 
spiced  chestnut,  spiced  coffee,  spiced  ice 
and  spiced  apple ;  in  the  Maxi  moist  lip- 
stick range  (£0  60)  honey  spice,  moccha 
ice,  mulled  wine,  warm  caramel,  sugar 
brown  and  ginger  spice  and  in  the  Maxi- 
wear  Stronghold  nail  colours  (£0  60)  bitter 
sweet,  brandy  sugar,  soft  maple,  crushed 
clove,  iced  coffee  and  cane  sugar.  These 
will  be  available  from  late  August. 

Max  Factor  are  also  introducing  "fire- 
light shades"  for  Ultralucent  lipsticks  and 
nail  varnishes.  The  colours  are  frosted 
nutmeg,  frosted  cinnamon  and  frosted 
pepper  and  will  be  available  in  Ultra- 
lucent  double  rich  lipstick  (£0  89)  and  nail 
enamel  (£0  99)  from  late  September.  Intro- 
ductory sizes  of  the  Ultralucent  skin  care 
range — milky  cleanser,  facial  freshner  and 
moisturiser — are  now  available  for  sale 
at  £0  49  each. 

Two  red  Nice  'n'  Easy  shades 

Bristol  Myers  Co  Ltd,  Stamford  House, 
Station  Road,  Langley,  Bucks  SL3  6EB, 
have  introduced  two  additional  shades  to 
Clairol's  Nice  'n'  Easy  range  of  shampoo- 
in  hair  colourants.  The  company  says  that 
2!  per  cent  of  women  who  use  a  hair 
colourant  choose  a  red  shade  and  is  there- 
fore offering  consumers  a  wider  range  to 
choose  from.  The  shades,  natural  deep 
auburn  and  natural  pale  auburn,  have  a 
new  formulation  with  a  violet-red  dye  base 
used  by  Clairol  for  the  first  time  on  the 
retail  market.  A  second  burst  of  the  tele- 
vision commercial  for  Nice  V  Easy  will  be 
shown  in  the  autumn  as  additional  support 
for  the  brand.  Introductory  offers  are  avail- 
able on  the  new  shades. 

Drakkar  maintain  sponsorship 

For  the  second  year  Parfums  Guy 
Laroche  (Parim  Ltd),  14  Grosvenor 
Street,  London  W1X  0AQ,  are  putting 
their  brand  Drakkar  behind  the  Royal 
Motor  Yacht  Club  Needles  trophy  inter- 
national offshore  powerboat  race  on 
August  20.  American  champion,  Joel 
Halpern,  with  his  boat  Beep  Beep,  will 
return  to  England  to  defend  his  title  as 
Drakkar  Needles  winner. 

Tegrin  on  television 

Tegrin  herbal  shampoo  from  Stafford- 
Miller  Ltd,  166  Great  North  Road,  Hat- 
field, Herts,  is  being  advertised  on  tele- 
vision in  all  areas  except  Harlech, 
Westward,  Border  and  Ulster  until  the 
end  of  the  month  in  the  second  main 
burst  of  the  1977  campaign. 

Calmar-Albert's  pump  sprays 

Faberge's  Brut  33  spray  lotion  is  now 
packaged  in  a  Mistette  Mark  II  non- 
throttling  spray  pump  manufactured  by 
Calmar- Albert  GmbH,  Kirk  House,  15 
Birkheads  Road,  Reigate,  Surrey.  The 
company  says  that  the  special  feature  of 
these  pumps  is  the  pressure  build  up 
principle  upon  which  they  operate.  The 
design,  they  say,  ensures  that  when  used 
they  spray  only  a  fine  mist  and  the  prob- 
lems of  dribbling,  jetting  and  leaking  that 
have  hitherto  been  associated  with 
mechanical  sprayers  are  eliminated.  Other 
products  packaged  in  these  containers  in- 
clude Helena  Rubenstein's  latest  fragrance, 
Blazer   by   Ann   Klein    and   Ban  anti- 


perspirant  from  Bristol  Myers  which  is  on 
test  market  in  the  Tyne  Tees  television 
area.  The  company  has  produced  a  46  in 
X  33in  colour  chart  explaining  in  dia- 
gramatic  form  how  the  Mistette  pump 
works.  Copies  can  be  obtained  from  the 
UK  sales  office. 

Durex  competition  promotion 

A  national  competition,  open  to  both  con- 
sumers and  retailers,  has  been  launched 
by  LR/Sanitas  Ltd,  Sanitas  House,  Stock- 
well  Green,  London  SW9  9JJ,  as  part  of 
the  company's  promotional  activities  for 
Durex.  The  prizes,  which  include  a  trip 
to  the  Japanese  Grand  Prix  in  October 
for  the  two  winning  consumers,  are  linked 
to  sponsorship  of  the  Durex/Surtees 
racing  car.  There  are  250  runner-up 
prizes  of  Japanese  kimonos.  A  display 
dispenser  is  available  to  retailers  which 
holds  24  three-pack  Durex  Unison  protec- 
tives  and  9  twelve-packs  of  Featherlite, 


Gossamer  and  Nu-form.  Consumers  will 
be  offered  any  12  protectives  for  a  pro- 
motional price  of  £1.  Retailers  will  be 
able  to  purchase  the  display  dispenser  at  a 
bonus  price  which  will  enable  them  to 
retain  a  50  per  cent  margin  whilst  selling 
stock  to  the  consumer  at  the  special 
promotional  price. 
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"Prices  are  very 
competitive  for 
the  nationwide 
coverage" 


£  \  \  mmmm 

Mr.  Anthony  Kenworthy,  Ashe  Laboratories  Ltd. 
Full-time  acting  distribution  manager,  spare-time  angler. 


Relax.  Let  Roadline  Trade  Routes  take  the 
distribution  strain.  With  75  branches 
countrywide  providing  local  collection  and 
delivery  services.  With  an  interconnecting 
trunking  network.  With  cost-effectiveness. 

Example:  Ashe  Laboratories  Ltd. 

The  company  makes  a  wide  range  of 
pharmaceutical,  veterinary  and  toilet 
preparations.  Distributing  its  products  to 
wholesalers  and  retail  outlets  thoughout 
the  country.  With  central  distribution  from 


Littleborough  in  Lancashire.  Using 
Roadline  to  collect  and  deliver  90  per  cent 
of  its  traffic.  Consignments  vary  from 
3-4  kg.  up  to  5  tons.  Close  Roadline  liaison 
means  regular  filling  of  trailers  and  fast 
changeovers.  Co-ordination  cuts  costs. 

Roadline  Trade  Routes.  Collecting  and 
delivering  pharmaceuticals  and  toiletries 
throughout  the  U.K.  If  that's  part  of  your 
business,  ring  Roadline.  There's  a  branch 
in  your  area.  Or  contact  01-586  221 1 . 


We  collect. .  .we  deliver. 


® roadline 
TRADE  ROUTES 

Roadline  UK  Limited  A  member  company  of  the  National  Freight  Corporation 
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A  competition  leaflet  alongside  the 
dispenser  will  invite  entrants,  on  proof  of 
purchase  to  spot  the  differences  between 
two  Grand  Prix  scenes,  and  then  com- 
plete a  slogan.  The  winning  retailer,  and 
two  runners-up  will  receive  shopping 
sprees  in  London,  to  a  total  value  of 
£2,750,  plus  expenses.  A  nationwide  poster 
compaign  running  through  to  September 
features  the  Durex/Surtees  car — "The 
small  family  car". 

4711  joins  Alberto  Culver 

From  October  1  the  Alberto  Culver  Co, 
44  Newington  Causeway,  London  SE! 
6DX,  will  become  the  sole  selling  agency 
for  Cologne  Perfumery  products  in  the 
UK.  The  products  include  4711  Colognes, 
Tosca  fragrances  and  Sir  Irish  Moss 
toiletries,  and  will  be  distributed  by 
Alberto  Culver  who  will  handle  sales  and 
invoicing.  Cologne  Perfumery  will  continue 
to  be  responsible  for  the  import  of  the 
essence  from  Cologne  and  for  marketing. 
Alberto  Culver  are  setting  up  a  new  sales 
division  calling  exclusively  on  pharmacies 
and  department  stores  and  selling  both 
their  own  products  and  the  4711  range. 
The  companies  plan  that  the  cost-saving 
resulting  from  the  joint  operation  will  be 
re-invested  into  a  large  advertising  cam- 
paign in  excess  of  £1  million  per  annum 
beginning  in  1978. 

Smaller  Canovel  pack 

Beecham  Animal  Health,  part  of  the 
Beecham  Group  Ltd,  Beecham  House, 
Brentford,  Middlesex,  have  launched  a 
four  tablet  version  of  the  Canovel  palat- 
able wormer  as  a  follow  up  to  the  12 
tablet  pack  already  available.  The  new 
pack  (£0  29)  comes  in  display  outers  of 
24  units  and  the  company  feels  that  it  will 
appeal  particularly  to  the  owners  of  small 
dogs,  or  as  an  introduction  to  the  regular 
worming  system  recommended  by  Canovel. 
Both  the  four  tablet  pack  and  the  12  pack 
are  backed  up  with  posters,  counter  cards 
and  leaflets. 

Jeyes  sponsor  racing 

In  their  centenary  year  Jeyes  UK  Ltd, 
Brunei  Way,  Thetford,  Norfolk,  have 
decided  to  enter  the  field  of  racing 
sponsorship,  specifically  the  Jeyes  Centen- 
ary Stakes,  a  £4,000  nursery  handicap  to 
be  run  over  the  Rowley  Mile  at  New- 
market on  September  28.  The  company 
explains  that  the  Centenary  Stakes  is 
significant  as  proof  of  the  positive  new 
approach  they  are  taking  "which  is  intent 
on  a  renaissance  of  Jeyes  as  a  dynamic 
market-oriented  company  all  set  to  achieve 
accelerated  growth  into  the  future". 

Haliborange  21st  birthday 

Farley  Health  Products  Ltd,  Torr  Lane, 
Plymouth  PL3  5UA,  are  celebrating  the 
21st  birthday  of  Haliborange  tablets  this 


year  with  the  first  30  second  television 
commercial  since  1973.  It  will  be  seen  in 
Midland,  Southern,  Lancashire,  Westward 
and  Scottish  Television  areas  and  the 
theme  will  be  "Keep  them  bouncing 
through  the  cold  weather".  The  company 
feels  that  the  commercial  which  shows 
children  bouncing  on  a  "trampolene" 
Haliborange  pack  achi  eves  the  major 
objectives  of  indicating  child  vitality  and 
product  branding.  The  product  will  also 
be  featured  in  "bouncing  with  health" 
advertisements  in  Woman's  Own,  Woman's 
Realm,  Woman's  Weekly,  My  Week'y, 
Family  Circle,  Good  Housekeeping,  Home 
and  Freezer  Digest  and  She  from  October 
to  December.  The  campaign  theme  is 
carried  through  to  point  of  sale  material 
including  a  headboard  unit,  double  sided 
stickers  and  shelf  cut-outs. 

Ultima  II  sun  colours 

"Sun  country  colours"  have  been  intro- 
duced to  the  Ultima  II  range  by  Charles 
Revson,  Revlon  International  Corporation, 
86  Brook  Street,  London  Wl,  "to  comple- 
ment the  soft  and  natural  moods  of  sum- 
mer". Rich  pink  has  been  added  to  the 
range  of  Super  Luscious  lipsticks  (£2- 15), 
other  colours  are  spungold  bronze,  ber- 
muda  bronze  and  sheer  red.  And  three 
new  colours  have  been  added  to  the 
Couleur  Extraordinaire  nail  enamels 
(£175).  These  new  shades  will  be  available 
for  sale  from  mid-month. 

The  company  has  also  recently  intro- 
duced a  waterproof  Luscious  Lash  mascara 
(£3  50)  in  true  black,  soft  black,  dark 
brown  and  soft  brown,  and  a  waterproof 
eye  make  up  remover  (£3  50). 

Four  extra  shades  have  also  been 
added  to  the  Ultima  waterproof  Super 
Luscious  creme  eye  shadow  range  (£3  40); 
sheer  iris,  sheer  greenery,  sheer  bluebud 
and  sheer  cinnabud. 

Magnifying  lipstick  containers 

Edward  Webster  Ltd,  the  Bournemouth 
based  subsidiary  of  Cope  Allman  Inter- 
national Ltd,  27  Hill  Street,  London  W1X 
8AS,  have  incorporated  some  interesting 
new  features  into  the  container  for 
Revlon's  Formula  2  lipsticks.  The 
mechanism  is  designed  so  that  the 
lipstick  mass  is  half  exposed  and  the  con- 
sumer can  see  the  exact  colour.  After  pur- 
chase, however,  the  lipstick  can  be  com- 
pletely retracted  by  the  consumer.  The 
end  of  the  container  is  also  magnified 
to  display  the  lipstick  in  detail  and  in 
its  true  colour. 

Fynnon  in-store  display 

Fynnon  bath  salts  currently  available  from 
Beecham  Proprietaries,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex 
TW8  9BD,  in  special  price-marked  packs 
at  £0  20  (325g)  and  £0  30  (540g),  are  being 
promoted  through  a  new  point  of  sale 
display.  Another  promotion  Fynnon's  are 
running  concurrently  offers  a  king-size 
bath  towel  for  £4  99,  with  one  Fynnon  top. 

Germaine  Monteil  presents 

During  November  and  December  four 
beauty  basics  from  Germaine  Monteil 
(UK)  Ltd,  33  Old  Bond  Street,  London 
W1X  4PH,  which  would  normally  cost 
£14  35  will  be  available  in  a  presentation 
box  for  £6  95.  The  basics  consist  of  a 
moisturiser,  Super  Moist  beauty  emulsion, 
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a  tube  of  Super  Moist  make-up  in  natural)! 
honey,  transparent  pressed  powder  and  an 
spray  of  Royal  Secret  fragrance.  Theffl 
company  will  also  be  making  a  drum  ofjll 
Bakir  dusting  powder  (£6  95)  available  forll 
Christmas.  It  will  be  ready  for  saleffl 
from  September. 

Nivea  Lady  recovers 

The  Nivea  Lady  powerboat  sponsored  byill 
Nivea  Toiletries  Ltd,  Hook  Rise  SouthJI 
Surbiton,  Surrey  KT6  7LU  is  scheduled  toll 
race  again  this  Saturday  in  the  Needles! 
trophy  race.  The  boat,  a  twenty-five  foot! 
Fletcher  Arrowshaft  speedboat,  is  back  in|| 
action  after  some  gear  box  problems.  Her 
next  appearance  will  be  in  the  Cowes- 
Torquay  race  on  August  27.  Nivea  are 
currently  running  a  further  burst  of  tele- 
vision advertising  which  will  continue  in 
some  areas  until  October. 

Stratos  spending 

Shulton  (Great  Britain)  Ltd,  Trevor  House, 
100  Brompton  Road,  London  SW3  1EW, 
have  corrected  the  figure  for  their  advertis- 
ing spend  on  Blue  Stratos  (last  week,  p223). 
The  figure  is  £300,000  and  not  £30,000  as 
published. 

Ritzy  additions 

Charles  of  the  Ritz  Ltd,  Brook  House,  115 
Park  Lane,  London  W1Y  4EU,  will  be 
adding  two  products  to  their  Auraseva 
collection  in  late  autumn.  The  Auraseva 
body  treatment  (7  oz,  £14  00)  and  Auraseva 
treatment  base  (2  oz,  £10  00)  will  be  avail- 
able for  sale  in  November. 

Matey  advertising 

Another  burst  of  advertising  for  Matey 
from  Nicholas  Laboratories  Ltd,  225  Bath 
Road,  Slough,  Berks  SL1  4AU,  will  run 
for  five  weeks  from  mid-month  during 

Continued  on  p246 


on  TV 
next  week 

Ln — London;  M — Midlands;  Lc — Lancashire; 
Y_Yorkshire;  Sc— Scotland;  WW— Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U — Ulster;  We — Westward;  B — Border; 
G — Grampian;  E — Eireann;  CI — Channel  Islands. 

Anadin:  All  areas 
Ban:  NE 

Body  Mist:  All  except  E 

Fairy  toilet  soap:  All  except  Ln,  So,  B,  E 

Germolene:  Sc 

Macleans:  All  except  E 

Mum  Rollette:  All  except  E 

Nivea:  All  except  NE,  E,  CI 

Ncrsca  foam  bath  and  antiperspirant:  Y 

Optone:  Sc,  WW,  So,  A,  G,  CI 

Pure  &  Simple:  All  except  E 

Recital:  All  except  E 

Sunsilk  hairspray:  All  areas 

Tegrin  herbal  shampoo:  All  except  WW, 

We,  B,  U 

Three  Wishes  range:  All  areas 
Vitarich:  Lc 

Wilkinson  Sword  All  except  E 
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Fairy  Toilet  Soap  will  help  keep  your  customers' 

complexions  as  clear  as  this. 

Complexion  care. 

Fairy  Toilet  Soap  is  the  complexion  care  soap. 
It's  even  milder  than  Baby  Soap. 

Fairy  Toilet  Soap  spends  more  money  on  television 
promoting  complexion  care  than  any  other  soap. 

So  use  your  coupon  when  you  buy  your  next 
dozen  of  Fairy  Toilet  Soap  from  your  wholesaler. 
It's  the  complexion  care  soap. 
A  prescription  for  profit. 

A  clear  reason  to  stock 
Fairy  Toilet  Soap. 


96O0     COUPON  WORTH  15P  OFF  YOUMEXT  SHRINKWRAPPED  DOZEN  OF  FAIRY  TOILET  SOAP 

%  you  have  accepted  il  from  your 
customer  in  part  payment  lor 
the  purchase  ot  one  shrink- 
wrapped  dozen  of  Fairy 


To  the  Dealer  This 
coupon  is  redeem- 
able only  against 
Fairy  Toilet  Soap. 
Only  one  coupon  is 
redeemable  per 
shrinkwrapped 
dozen  and  only  at 
your  wholesaler 
To  the  Wholesaler:  We 
will  redeem  this  coupon 
at  its  lace  value  provided 

|  COUPON  WORTH  15P  OF   J)UR  NEXT  SHRINKWRAPPED  DOZEN  OF  FAIRY  TOIL^    SO A^P 


Toilet  Soap  and  not 
otherwise. 
Send  Redeemed 
Vouchers  to 
Procter  &  Gamble 
Limited.  Coupon 
Redemption  Centre. 
PO  Box  160. 
Corby.  Northants 
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children's  television  viewing  hours.  The 
recent  "'Save  the  whale"  promotion 
attracted  over  20,000  competition  entries, 
and  promotional  activity  on  Matey  will 
continue  for  the  rest  of  the  year.  Two 
promotional  packs  are  scheduled,  an  "iron- 
on"  patch  offer  continuing  the  link  with 
the  World  Wildlife  Fund  and  a  gift  pack 
suitable  for  Christmas  incorporates  a 
"Jungle  treasure"  game. 

Heinz  tumblers 

H.  J.  Heinz  Co  Ltd,  Hayes  Park,  Hayes, 
Middlesex,  are  featuring  their  baby  train- 
ing tumbler  in  a  promotion  through  the 
magazine  Woman's  Weekly  at  the  end  of 
the  month.  The  magazine  is  devoting  a 
full  page  to  an  article  on  learning  to 
drink  from  a  cup  and  the  Heinz  tumbler 
is  prominently  featured.  To  tie  in  with 
the  editorial  the  company  is  offering  a 
coupon  worth  lOp  off  the  marked  price 
of  the  tumbler. 

Sealed  cartons  for  eye  products 

The  Cellophane  overwrapping  of  Betnesol, 
Predsol  and  Neobacrin  eye  preparations 
will  be  discarded  during  the  next  few 
months  and  a  new-style  sealed  carton  intro- 
duced, say  Glaxo  Laboratories  Ltd,  Green- 
ford,  Middlesex.  The  new  carton  is  designed 
so  that  the  removal  of  the  seal  prior  to  use 
still  leaves  a  container  which  is  recloseable 
and  convenient  for  storage  of  the  pro- 
ducts by  patients. 

Holiday  closings 

May  &  Baker  Ltd,  Dagenham,  Essex 
RM10  7XS,  will  be  closed  from  5  pm 
Friday  August  26  until  9  am  on  Wednes- 
day August  31.  Urgent  requirements  may 
be  obtained  from  John  Bell  &  Croydon, 
50  Wigmore  Street,  London  Wl. 

Numark's  September  promotions 

The  next  Numark  national  promotion 
from  Independent  Chemists  Marketing  Ltd. 
will  run  in  store  from  September  12-24 
and  main  lines  on  promotion  will  be 
Polycolor,  Polytint,  Ribena,  Supersoft 
hairspray,  Supersoft  shampoo  and  Hanx 
tissues  "flashed"  banded  pack.  Supple- 
mentary lines  on  promotion  will  be 
Macleans  fluoride  toothpaste,  Batiste  dry 
shampoo,  Glade  solid  air  freshener  and 
Head  and  Shoulders  shampoo.  Optional 
extras  include  Fynnon  calcium  aspirin  and 
Fynnon  salt. 

In  addition  to  all  these  items  on  pro- 
motion, local  Numark  wholesalers  will 
also  be  offering  specially  promoted  pro- 
ducts to  their  members,  but  these 
products  vary  from  franchise  to  franchise. 

Bonus  offers 

May  &  Baker  Ltd,  Dagenham,  Essex 
RM10  7XS.  Phenergan  elixir  (125ml), 
Tixylix  children's  cough  linctus  and 
Phenergan  compound  expectorant  linctus 
on  offer  from  August  22  until  December 
9.  Details  from  above  or  representatives. 
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New  products 
and  packs 


Personal  Hygiene 

Tickle  deodorant 

Bristol  Myers  are  launching  an  anti- 
perspirant  deodorant  on  test  market  in 
the  Border  Television  area  where  they  are 
backing  it  with  television  advertising  from 
the  beginning  of  September.  The  new  pro- 
duct is  a  roll-on  called  Tickle  (£0  85, 
introductory  price  £0  59).  The  company 
says  that  the  roll-on  sector  of  the  market 
has  grown  by  52  per  cent  in  the  past  two 
years  as  consumers  have  found  them  more 
effective  and  economic  than  aerosols. 
However,  they  feel  there  is  a  need  for  a 
roll-on  which  will  appeal  specifically  to 
the  younger  target  market  for  whom 
Tickle  is  aimed  The  company  describes 
it  as  the  "first  cosmetic  deodorant".  The 
container  itself  is  described  as  a  "break- 
through in  packaging" ;  it  is  an  "hour- 
glass" inside  a  polka  dot  sleeve.  The  ball 
applicator  is  l|in  wide — which  they  say 
is  twice  the  size  of  the  average  roll-on. 
The  formula  contains  a  new  emollient 
which  is  said  to  make  it  feel  smooth  on 
the  skin.  There  are  four  variants — pink 
floral,  green  herbal,  yellow  citrus  and 
blue  unscented  (Bristol  Myers  Co  Ltd, 
Stamford  House,  Station  Road,  Langley, 
Bucks  SL3  6EB). 

Cosmetics  and  toiletries 

Willow  flora!  fragrances 

Willow  Proprietaries  have  launched 
throughout  the  UK  a  range  of  floral 
fragrances  including  muguet,  honey- 
suckle, jasmine  and  fougere  (50g  aerosols 
£1  40).  The  fragrances  have  been  on  sale 
in  the  Channel  Islands  for  three  months. 
A  trade  bonus  giving  profits  of  76  to  92 
per  cent  is  available  on  mixed  packs  of 
one  and  four  dozen  sprays  (normal  trade 
prices  £1038  for  12  sprays).  Other  pro- 
ducts in  the  Willow  range  include  emery 
boards  and  the  company  is  currently 
developing  a  range  of  sun  products  and 
multi-vitamin  food  supplement  capsules 
(Willow  Cosmetics  Ltd,  64  Springvale 
Road,  Kingsworthy,  Winchester,  Hants). 

OTC  medicinals 

Correctol  revamped  for  women 

Correctol,  a  laxative  aimed  at  female  users, 
has  been  re-introduced,  foil-packed  in  two 
sizes;  15  (£045)  and  30  (£0  79).  The  tablets 


contain  dioctyl  sodium  sulphosuccinate 
(USP)  100  mg  and  phenolphthalein  65  mg. 
Plough  Ltd,  the  manufacturers,  say  that 
66  per  cent  of  laxative  users  are  women 
and  the  product  is  therefore  promoted 
towards  that  market.  From  mid-September 
a  national  television  campaign  (excluding 
Northern  Ireland  and  Eire)  is  expected  to 
reach  70  per  cent  of  housewives  and  from 
October  to  December,  half-page  colour 
advertisements  are  to  appear  in  Woman's 
Realm,  My  Weekly,  Pins  and  Need  es, 
Peoples  Friend,  and  Woman's  Weekly,  the 
total  campaign  costing  £127,000.  Correctol 
was  marketed  by  White  Laboratories 
several  years  ago  (Plough  (UK)  Ltd, 
Penarth  Street,  London  SE15  1TR). 


Prescription 
Specialities 


RONA-PHYLLIN  tablets,  and 
RONA-PHYLLIN-80  syrup 

Manufacturer  Rona  Laboratories  Ltd,  Cad- 
well  Lane,  Hitchin,  Herts  SG4  0SF 
Description  White  half-scored  bioconvex 
tablet  engraved  S/100,  containing  theo- 
phylline (anhydrous)  lOOmg  or  S/200.  con- 
taining theophylline  (anhydrous)  200mg. 
Clear  orange-red  non-alcoholic  syrup  con- 
taining theophylline  80mg  per  15ml 
Indications  Bronchodilator  in  symptomatic 
treatment  of  asthma  and  in  reversible 
bronchoconstriction  associated  with 
chronic  bronchitis,  bronchial  asthma  and 
emphysema 

Dosage  Adult,  400mg  initially  if  required, 
then  200  to  300mg  every  6  hours.  Children 
2-6  years  (10  to  20kg),  50  to  lOOmg 
initially  then  25  to  50mg  every  6  hours; 
7-12  years,  100  to  200  mg  initially  then  50 
to  lOOmg  every  6  hours.  The  lower  doses 
should  be  given  initially,  increased  if 
optimal  bronchodilator  effects  are  not 
achieved.  Total  dosage  in  24  hours  should 
not  generally  exceed  20mg  per  kg  in 
divided  doses  at  6-hourly  intervals 
Precautions,  etc  See  Rona-slophyllin  (C&D, 
July  9,  p50) 

Packs  100  tablets—  lOOmg  (£L50);  200mg 
(£2  trade).  Syrup— 1  litre  (£4) 
Issued  August  1977 
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YOUR  WHOLESALER 

HAS  A  LITTLE 
SOMETHING  FOR  YOU. 

KLEENEX  BRANDS  IN  SMALL  CASE  SIZES. 


*For  better  cash  flow   ^Easier  handling 

^Faster  stock  turn       ^Better  use  of  storage  space 

So  you  can  stock  more  big  Kleenex  brands 

Kleenex,  backed  by  over  £lm  in  TV  and  press 
advertising  in  1977,  plus  heavyweight  promotions. 

See  your  wholesaler  today  and  stock  up  with 
Kleenex  brands. 


Kleenex  For  Men  Tissues*  12  in  a  case 

Kleenex  Bright  6k  Beautiful  Tissues*  12  in  a  case 

Kleenex  Soft  White  Tissues*  12  in  a  case 

Kleenex  Boutique  Tissues*  12  in  a  case 

Kleenex  Chiefs  Paper  Handkerchiefs*  2  x  36  in  a  case 

Kleenex  Flair  Kitchen  Towelsf  6  in  a  case 

Kleenex  Maxi-Dri  Kitchen  Towelsf  6  in  a  case 

From  Wholesalers  and  Cash  and  Carrys. 
*Shrink-wrapped  fin  polysacks 


YhSMSAC 

PAPER  PRODUCTS*^ 

IN  SMALL  CASES  FOR  BIGGER  PROFITS. 


'Regd-  tradcmaA  KjmbeHv-ClaH;  Corp. 
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Pears  Cleansing  Care. 
A  little  care  can  mean 

a  lot  of  profit. 


cleansin 
care 


moisturised 
facecleaitsa* 


New  Pears  Cleansing  Care  is  no 
ordinary  cleanser.  It's  specially 
moisturised  to  give  a  woman's  skin 
that  little  extra  care.  You'd  expect 
that  from  Pears.  So  you  won't  be 
surprised  at  its  success. 

We're  advertising  our  new 
cleanser  in  12  popular  women's 
magazines  starting  in  the  autumn. 
Full  colour  double  page  spreads  will 
be  attracting  your  customers  to  your 
shop  to  try  it  and  there  will  be 
special  introductory  offers  and  trial 
size  bottles. 

Introduce  Pears  Cleansing  Care 
to  your  customers  and  your  profit 
will  take  care  of  itself. 


Elida  Gibbs 


«7 


The  brands  that  mean  business. 
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More  gifts  for  Christmas 


Additions  to  the  special  section  (C&D,  July  2) 


I  r 

J f  II 

Hi 


■I 


Hi 


1.  The  Ritz  perfume  collection  from 
Charles  of  the  Ritz,  Brook  House, 
115  Park  Lane,  London,  is  ready 
wrapped  for  Christmas  (£3.45  to 
£5.95).  Also  available  gift  wrapped 
is  the  Enigma  perfume  collection  by 
Alexandra  de  Markoff 

2.  The  Christmas  sleeve  which  Replica, 
20  Belsize  Lane,  London  NW3  5BE, 
have  designed  to  fit  over  the  boxes 
of  their  eau  de  toilette  aerosols 
(£1.35).  There  is  no  extra  charge  for 
the  sleeve 

3.  Cabochard  perfume  by  Gres  from 
Buser  &  Co  Ltd,  19  Great  Portland 
Street,  London,  in  a  gold  gift  pack 
(£8.00  to  £11.50).  Also  available  are 
display  boxes  of  soap  tablets  and  a 
three  tablet  gift  box  (£3.90) 

4.  The  Fenjal  Christmas  merchandiser 
from  Scott  &  Bowne  Ltd,  50  Upper 
Brook  Street,  London.  Fenjal  creme 
bath  comes  in  both  classic  and  fresh 
fragrances  (£0.80,  £1.60  and  £2.20) 

5.  The  Christmas  1977  Pagan  Man 
counter  merchandiser  from  Picot  Ltd, 
50  Upper  Brook  Street,  London,  filled 
with  Cologne  flask  and  talc  gift  set 
(£3.50),  aftershave  and  talc  gift  set 
(£2.65)  and  single  flasks  (£2.50) 

6.  A  selection  of  Tabu  gift  packs  from 
Dana  Perfumes  Ltd,  7  Conduit  Street, 
London  W1R  9TG,  including  the  eau 
de  toilette  spray  and  talc  coffret 
(£3.35),  perfume  pack  (£4.50)  and 
de  luxe  dusting  powder  (£2.50) 
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In  one  week,you  can  talk  to 
the  same  number  of  people  who  were  there. 


1948  Manchester  United 
Attn.  100,000 


1949  Wolverhampton 
Wanderers  Attn.  100,000 


1950  Arsenal 
Attn  100,000 


1951  Newcastle  United       1952  Newcastle  United 
Attn.  100,000  Attn.  100,000 


1953  Blackpool 
Attn.  100.000 


1954  West  Bromwich 
Albion  Attn.  100,000 


1955  Newcastle  United 
Attn.  100,000 


1956  Manchester  City 
Attn.  100,000 


1957  Aston  Villa 
Attn.  100,000 


1958  Bolton  Wanderers     1959  Nottingham  Forest 


Attn.  100,000 


Attn.  100,000 


1960  Wolverhampton 
Wanderers  Attn.  100,000 


Si 


1961  Tottenham  Hotspur    1962  Tottenham  Hotspur     1963  Manchester  United     1964  West  Ham  United 


Attn.  100,000 


Attn  100,000 


Attn.  100,000 


Attn.  100,000 

@4 


1965  Liverpool 
Attn.  100,000 


1966  Everton 
Attn.  100,000 


1967  Tottenham  Hotspur 
Attn.  100,000 


1968  West  Bromwich 
Albion  Attn.  100,000 


1969  Manchester  City 
Attn.  100,000 


1970  Chelsea 
Attn.  100,000 


1971  Arsenal 
Attn,  100,000 


1972  Leeds  United 
Attn.  100,000 


1973  Sunderland 
Attn.  100,000 


1974  Liverpool 
Attn,  100,000 


1975  West  Ham  United 
Attn  100,000 


1976  Southampton 
Attn.  100,000 


1977  Manchester  United 
Attn.  100,000 


Around  3  million  people  have  attended 
the  FA  Cup  Final  at  Wembley  since  1948. 

The  same  number  of  people  that  Radio 
Luxembourg  attracts  in  a  week. 

So  if  youVe  got  something  to  sell, 
especially  to  the  under  35's,  Luxembourg  is 
the  station  to  advertise  it  on. 

Because  81%  of  our  listeners  are  under  35. 

And  52%  are  15-24. 

These  facts  and  figures  appear  in  our 
comprehensive  15-page  booklet. 

Inside,  youll  find  everything  youll  need 
to  know,  including  our  easy-to-follow  rate  card 
and  guaranteed  audience  figures. 

Of  course,  there  is  another  way  of  talking 
to  3  million  people. 

You  can  always  take  your  loud-hailer 
along  to  the  next  30  cup  finals. 


But  there's  no  guarantee  they  11  listen. 

For  your  copy  of  our  booklet,  fill  in  the 
coupon  and  send  it  to  Tony  Logie,  Sales 
Director,  Radio  Luxembourg  Limited, 
38  Hertford  Street, 
London  Wl. 


Britain's  only  national 
commercial  radio  station. 


Please  send  me  your  208  marketing  booklet. 


INAMK. 


POSITION. 


COMPANY NAMK_ 
ADDRESS  


CD  i 
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Clarification  by  PSNC 

During  the  Commons  debate  on  pharmacy 
an  July  29  (C&D,  August  6,  pl96),  Mr 
Eric  Deakins,  Under-secretary  for  Health 
and  Social  Security,  said,  "In  order  to  off- 
set the  drop  in  entitlement  arising  from 
Ithe  stockholding  inquiry,  the  PSNC  sub- 
mitted a  claim  in  March  1976  for  an 
increase  in  the  percentage  return  on  capital 
employed." 

This  statement  unequivocally  states  that 
the  PSNC  was  not  only  aware  of,  but  had 
unilaterally  accepted  the  Department  of 
Health's  findings — that  is  an  overpayment 
on  capital  employed  of  approximately 
£3-4m  per  annum — on  some  date  before 
they  submitted  their  claim  of  March  1976. 
This  latter  date  was  also  several  months 
before  the  conference  of  Local  Pharma- 
ceutical Committees  held  in  autumn  1976. 

The  PSNC  must  immediately  clarify 
this  position.  Is  Mr  Deakins'  statement 
true  or  false?  If  false,  it  must  be  publicly 
rejected.  If  true,  why  were  the  contractors 
not  informed? 

All  the  people  I  have  spoken  to  whole- 
heartedly support  the  views  of  the  PSNC. 
widely  publicised  during  the  past  few 
weeks,  for  the  total  rejection  of  all  pro- 
posed cuts  in  NHS  remuneration,  and  the 
immediate  implementation  by  the  Depart- 
ment and  the  Government  of  the  PSNC's 
claim  submitted  in  March  1976  for  an 
increase  in  the  rate  of  capital  employed, 
from  the  present  inadequate  16  per  cent 
to  26  per  cent.  These  proposals  were  put 
forward  voluntarily  by  the  PSNC  and 
widely  publicised. 

This  automatically  means  total  rejection 
of  the  latest  derisory  proposals  put  for- 
ward by  Mr  Ennals.  The  Government 
must  be  made  to  see  that  a  general  prac- 
tice comprehensive  pharmaceutical  service 
can  only  function  in  the  interests  of  the 
community  if  the  former  has  a  clear 
sense  of  social  purpose.  This  service  has 
standards  which  cannot  be  evaluated  only 
by  a  book-keeping  reference  to  a  profit 
and  loss  account  based  solely  on  some 
outdated  complex  system  of  averaging 
returns  on  capital  employed. 

This  should  be  particularly  true  of  a 
Labour  Government  and  health  minister. 

George  Baxter 
London  E13 


A  'baron'  replies 

I  am  grateful  for  the  honour  bestowed 
upon  me  in  Comment,  August  6.  My 
elevation  to  the  peerage,  however,  imposes 
obligations  which  will  prove  too  onerous. 
It  seems  I  must  disburse  largesse  to  the 
tune  of  between  £2,000  and  £3.000  pa 
depending  on  which  scheme  is  applied 
(calculated  in  real  terms  from  the  last 
twelve  months'  NHS  invoices).  Unfortu- 
nately the  overheads  of  my  baronial  castle 


are  such  that  I  too  am  in  difficulty  each 
month  not  only  to  remain  solvent  but  to 
pay  my  tithe  to  our  common  patron  the 
Government  for  the  honour  of  employing 
my  faithful  serfs  to  look  after  the  popu- 
lace of  my  barony. 

'Baron  Robert  Stuart  Orkney 
of  Kempston 
(alias  R.  Stuart  Orkney 
Kempston,  Bedford) 
PS  1  will,  of  course,  be  presenting  my  full 
case  more  seriously  to  my  LPC  and  have 
written  in  full  to  the  PSNC. 


Not  all  'reds' 


Let  me  close  the  argument  on  Grunwick 
once  and  for  all.  Mr  "Non-political"  seems 
to  think  that  because  Mr  Leaman  echoed 
communist  sympathies,  is  a  member  of 
ASTMS,  and  formerly  a  member  of  our 
steering  committee,  that  we  are  all  branded 
with  the  communist  red  dye. 

Might  I  point  out  that  Mr  Leaman  is 
also  a  member  of  the  Pharmaceutical 
Society  of  Great  Britain ;  does  that,  in  Mr 
"Non-political's"  eyes  mean  that  all 
pharmacists  (including  himself)  are  "red"? 

I  do  not  ask  your  politics  when  you 
join  ASTMS.  I  myself  support  the  Con- 
servative Party,  Mr  Blum  our  secretary,  is 
a  moderate  Socialist,  yet  we  work  happily 
side  by  side  trying  to  help  pharmacy  as  a 
profession,  to  prevent  closures  and  our 
business  being  taken  over  by  grocers  or 
dispensing  doctors. 

We  need  a  better  deal  for  small 
pharmacies  over  script  rates,  we  need  to 
help  employee  pharmacists  who  earn  less 
than  £5,000  receives  a  decent  salary.  We 
at  ASTMS  GPP  are  not  interested  in  the 
pros  and  cons  of  "Grunwick".  Write  to 
me  at  ASTMS  for  details  of  membership. 

Geraint  Davies' 
ASTMS  GPP  section 


Splitting  the  profession? 

If  Mr  Brean,  who  describes  himself  as  an 
extreme  centre  member  of  the  Labour 
Party,  had  taken  th»  trouble  to  read  my 
two  published  letters  he  would  see  that  my 
objection  is  not  to  his  merely  existing,  but 
that  he  is  using  a  professional  paper  to 
air  his  political  views.  This,  I  might  add, 
is  in  common  with  a  number  of  GPP 
section  extreme  left  members. 

I  then  made  two  points.  The  first  was 
i hat  the  extreme  left  were  doing  their  best 
to  split  the  profession — see  Mr  Leaman's 
letter  July  16.  The  second  point  was  that 
because  of  infiltration  of  the  GPP  section 
by  extreme  left-wingers,  the  resolutions 
passed  and  actions  taken  by  the  section 
would  not  be  representative  of  the  wishes 
of  many  (most?)  pharmacists. 

We  are  all  pharmacists  and  we  already 
have  a  negotiating  body.  Might  I  therefore 
suggest  that  those  few  who  are  not  satis- 
lied  with  that  body  take  steps  to  rise  in 
its  ranks  and  become  spokesmen  of  it? 
This  suggestion  is  no  more  impertinent 
than  suggesting  that  I  join  a  "political 
party"  and  give  my  support  to  the  "riff- 
raft"  who  attacked  the  police  in  Lewisham. 

In  a  free  society,  who  am  I  to  dictate  to 
any  fellow  pharmacists  with  whom  they 
must  associate?  It  is  not  my  business  and  it 
does  not  affect  me.  But  by  the  same  token 
I  will  protest,  and  very  seriously,  when  any 
political  agitator  writes  in  my  professional 
paper  pretending  he  is  speaking  for  me. 
Then  to  have  the  so-called  moderates 
telling  me  to  "put  up  or  shut  up",  "join  a 
political  party",  "join  a  useless  section  of 
a  useful  union",  let  me  tell  them  to  put 
their  own  house  in  order  first.  After  that, 
as  pharmacists  and  not  political  animals, 
we  can  discuss  the  state  of  pharmacy  and 
who  will  speak  for  us. 

Non-political 


Cosmetics  market  has  been  busy  over  past  five  years 


In  their  latest  report  on  the  UK  cosmetics 
market  the  Economist  Intelligence  Unit 
concludes  that  since  their  last  series  of 
reports  in  1972  there  has  been  much 
activity  in  the  market.  The  first  part  of 
the  report,  which  appears  in  the  August 
issue  of  Retail  Business,  concentrates  on 
lipsticks,  eye  make-up  and  nail  varnish. 

Lipstick,  says  the  report,  is  a  relatively 
static  market  though  possibly  rising  slightly 
despite  lower  usage  per  head.  The  report 
shows  that  the  lion's  share  of  the  market 
lies  with  the  middle  aged. 

The  usage  of  Avon  (brand  leader)  rose 
from  11  to  20  per  cent  in  1970  and  seems 
to  have  remained  fairly  static  since  then. 

The  distribution  pattern  has  not  changed 
much  since  1970 — sales  through  all 
chemists  amount  to  54  per  cent  but  this 
divides  into  Boots'  sales  of  36  per  cent, 
"other"  chemists'  sales  of  18  per  cent. 
Advertising  expenditure  increased  between 
1974-75  but,  taking  inflation  as  15  per  cent, 
the  1976  level  was  much  as  1974. 

Eye  make-up  continues  to  be  the  fastest 
growing  sector  of  the  cosmetics  market 
with  mascara  and  eye  liner  on  the  in- 
crease. False  eyelashes  have  declined 
slightly  in  volume  and  the  eyebrow  pencil 
market  has  dropped  so  much  that  the 
compilers    omitted    it    from    the  report 


altogether  (word  is,  however,  that  it  will 
be  making  a  comeback).  At  around  24 
million  units  the  volume  market  for  eye 
shadow  has  dropped  since  1975  by  about 
6  per  cent.  Mascara  at  20  million  units  is 
up  about  3  per  cent.  Eyeliners  were  de- 
clining after  1973  until  the  introduction  of 
the  kohl  pencil  in  1976  and  the  volume 
for  that  year  of  approximately  6  million 
units  is  20  per  cent  up  on  1975. 

Eye  shadow  is  frequently  used  by 
younger  women,  four  out  of  ten  women 
between  the  ages  of  16  and  34  use  it  at 
least  once  a  day  but  mascara  is  used  even 
more  frequently  by  the  same  age  group — 
five  out  of  ten  are  using  it  daily.  Avon  and 
Max  Factor  eye  shadows  continue  to  level 
peg,  although  Myram  Picker's  three  brands 
combined  (now  under  the  name  of 
Smith  &  Nephew  Cosmetics  Ltd)  have  a 
larger  usage  than  either. 

The  retail  value  of  the  nail  varnish 
market  increased  because  the  trend  noted 
in  the  1972  report  to  use  the  more  ex- 
pensive brands  continues.  The  EIU  found 
that  women  who  do  use  polish  from  the 
more  expensive  end  of  the  market  seern 
to  feel  that  this  is  no  extravagance,  they 
maintain  that  premium  priced  brands  are 
thinner,  therefore  last  longer,  do  not  clog 
or  congeal  and  are  better  value  generally. 
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What  future  for 
wholesaling? 

Mr  Hugh  Butler,  MPS,  Numark  chairman,  and  chairman  and  joint  managing  director 
of  E.  H.  Butler  &  Son  Ltd,  Leicester,  gives  his  views  in  a  a  series  of  questions  and  answers. 


Where  do  you  personally  sec  the  future? 
I  think,  unfortunately,  the  future  of  phar- 
maceutical wholesaling  lies  mainly  out  of 
our  control.  The  main  part  of  our  business 
and  the  main  part  of  the  retail  pharmacy 
business  is  still  "ethical"  medicines,  with 
one  customer — the  Government.  There  is 
currently  a  great  conflict  within  the 
pharmacy  profession  as  to  whether  phar- 
macists should  be  involved  in  trading  or 
not.  Certainly,  the  small  to  medium  sized 
country  and  suburban  pharmacy  is  not 
viable  without  trading.  On  the  other  hand, 
Government  pressures  towards  health 
centres  could  involve  more  and  more 
pharmacists  in  virtually  professional-only 
activities.  Dispensaries  within,  or  associated 
with  health  centres  would  not,  by  and 
large,  get  involved  with  trading. 

I  don't  pretend  to  know  the  answer  to 
this  but  obviously  it  must  be  somewhere 
between  the  two  extremes  of  pharmacists 
concentrating  exclusively  on  dispensing — 
becoming  virtually  State-employed,  and 
discarding  the  whole  of  their  trading  acti- 
vities— and  the  American  pattern  where 
trading  and,  indeed,  competitive  price 
merchandising  has  become  more  and  more 
a  feature  of  store  development.  Many  of 
the  American  independent  pharmacies 
now  operate  as  mini-supermarkets  with  the 
dispensary  forming  a  comparatively  small, 
but  still  ethically  run  unit  within  the  store. 

Would  this  be  possible  in  the  UK? 
Oh,  yes!  Quite  a  number  of  pharmacists 
here,  who  are  having  to  compete  with 
supermarkets,  are  doing  just  this.  Many 
are  operating  a  very  successful,  competitive 
pricing  policy  and,  in  most  cases  are  in- 
creasing their  trading  activities  yet  are 
still  professional  in  the  way  they  are 
operating  their  dispensaries  in  associa- 
tion with  the  trading  departments.  There 
is  no  ethical  reason  why  this  shouldn't 
work  successfully,  in  fact,  this  is  the  whole 
concept  of  the  Numark  operation — that 
if  one  has  got  to  get  involved  in  trading, 
it  must  be  done  in  a  manner  complemen- 
tary to  and  compatible  with  pharmacy. 
From  our  own  company's  point  of  view- 
as  a  wholesaler,  this  is  probably  the  best 
solution  to  our  own  particular  problems. 

What  are  these  problems? 
Our  customers  require  us  to  carry  a  very 
wide  range  of  products  and  this  can  only 
be  viable  to  us  if  our  customers  sell  them 
in  reasonable  quantities.  If  retail  pharmacy 
goes  towards  Ihe  professional-only  solution 
to  its  problems  then  we,  too,  would  have 
to  discontinue  stocking  the  proprietaries 
and  become  "ethical"-only  wholesalers, 
which  would  probably  be  a  lot  less  trouble 
to  us  but  I  don't  think  this  would  be  the 


right  solution  to  our  problems — or  those 
of  the  majority  of  retail  pharmacists.  The 
reason  is  simply  that  the  "ethical  cake"  is 
just  not  large  enough  for  the  number  of 
retailers  and  wholesalers  operating.  Or, 
more  important,  it  isn't  the  right  solution 
to  the  public's  problem.  The  public,  I 
think,  still  wants  the  mixed  pharmacy.  It 
still  wants  the  pharmacy  service  in  the 
small  suburban  shopping  parade,  where  a 
dispensing-only  service  may  be  unviable. 

Do  you  think  that  the  Government  is 
trying  to  persuade  the  general  public 
against  its  own  will  by  creating  these 
health  centres? 

I  think  the  Government  is  trying  to  do 
nothing  else  but  save  money.  It  sees  that 
ii  it  can  divert  most  of  the  prescriptions 
into  health  centres  it  can  then  exercise 
similar  purchasing  control  over  the  drugs 
dispensed  there  as  over  hospital  supplies. 
I  am  sure  it  sees  health  centres  as  nothing 
more  than  a  means  of  saving  money,  parti- 
cularly in  the  long  term. 

How  do  you  see  the  future  of  Numark? 
It  fills  a  need  and  will  continue  to  grow 
so  long  as  the  mixed  trading  pattern  con- 
tinues at  retail  level.  I  think  Numark  is 
one  of  the  important  factors  that  will  help 
preserve  this  mixed  trading  pattern  so 
vital  to  independent  pharmacists. 

Without  voluntary  trading  groups,  I 
judge  that  the  profitability  of  independent 
chemists  as  a  group  may  well  be  more 
serious  than  it  is. 

Possibly,  we  shall  see  a  complete  break 
between  the  two  separate  branches  of 
retail  pharmacy.  Some  pharmacists  will  go 
down  the  professional  leg  and  become 
"ethicaF'-only  dispensaries  with  the  others 
remaining  as  trading  pharmacists.  In  fact, 
we  might  finish  up  with  a  typical  British 
compromise  with  both  kinds  of  pharmacy 
existing  side  by  side  in  different  areas. 
The  city  centre  and  possibly  the  larger 
market  towns  will  have  the  health  centre, 
with  its  professional  pharmacy  and  prob- 
ably supermarkets  and  drug  stores  looking 
after  the  counter  trade,  whereas  the  sub- 
urban and  the  off-city  centres  may  con- 
tinue with  the  mixed  trading  pharmacy. 

A  major  problem  we  have  as  indepen- 
dent wholesalers  is  to  preserve  sufficient 
pharmacies  in  private  hands,  because, 
again  there  is  the  tendency  for  the  larger 
pharmacies  to  fall  into  the  hands  of  public 
companies,  who  operate  multiple  chains. 
If  only  for  self-preservation,  wholesale 
chemists  must  put  their  full  resources  be- 
hind the  independent  pharmacist. 

What  hope  for  the  independent? 

With  inflation  and  increasing  costs,  the 

smaller   unit   is   becoming  less  and  less 


viable  and  what  we  wholesalers  have  to 
do  is  to  use  our  resources  to  help.  In  the 
case  of  Numark  we  are  developing  train- 
ing facilities,  such  as  shop  fitting  and 
merchandising  services.  These  services, 
coupled  with  effective  and  aggressive  trad- 
ing and  promotional  support  will  give 
independent  pharmacists  confidence  to  ex- 
pand into  larger  shop  units.  Obtaining  the 
correct  sales  and  expense  ratios  is  one  of 
the  keys  to  profitable  retailing.  There  is 
probably  a  very  good  case  for  independent 
pharmacists,  where  the  trading  area  will 
justify  the  investment,  taking  over  premises 
vacated  by  grocery  outlets.  Many  of  the 
first  generation  chain  supermarkets — 2,000 
to  3,000  sq  ft — are  now  closing  and  enter- 
prising pharmacists  could  do  well  to  look 
at  this  type  of  store.  Scale  of  retailing  is 
another  key  to  profit.  In  Numark  we 
would  recommend  a  site  assessment. 

Would  independent  chemists  be  prepared 
to  move  to  larger  premises  as  you  suggest 
— surely  higher  rents  may  put  them  off? 
Rents  are  certainly  high  but  our  experi- 
ence has  been,  and  we  can  prove  this  with 
a  number  of  our  Numark  members,  that 
when  the  potential  trade  is  there  the 
extra  business  more  than  justifies  the 
market  rent.  Importantly,  larger  shops 
attract  increased  prescription  trade  as  a 
by-product  of  expansion  for  OTC  busi- 
ness. But  the  success  or  failure  of  such  a 
venture  does  depend  on  a  site  survey  and 
Numark  is  well  experienced  in  conducting 
them.  Naturally,  the  investment  must  be 
in  line  with  potential.  We  see  site  evalua- 
tion and  shop  development  as  vital  to  the 
survival  of  independent  chemists  who 
must  increase  the  size  of  the  business  if 
ihey  are  going  to  stay  competitive. 

What  are  your  views  on  the  future  of 
resale  price  maintenance  bearing  in  mind 
the  Price  Commission's  decision  to  review 
the  prices  of  proprietary  medicines? 
RPM  is  under  threat  at  two  levels — retail 
and  wholesale.  If  prices  are  reduced  then 
compensation  must  come  from  increased 
turnover  and  larger  units  of  sale.  Retail 
pharmacists  do  not  appear  to  be  breaking 
RPM  and  with  further  support  the  Pro- 
prietary Articles  Trade  Association  could 
do  even  more  than  at  present  in  preventing 
those  retailers  who  do  break  it.  If  all 
wholesalers  break  RPM  then  eventually 
their  service  and  the  range  of  stock  must 
suffer.  The  Government  is  worried  about 
the  closure  or  retail  pharmacies  and,  in  my 
view,  is  unlikely  to  exacerbate  it  by  with- 
drawing RPM  on  medicines. 
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Diagnosis  and  therapy  for  the  retail  pharmacist — 7 

Coronary  artery  disease 


by  Professor  Peter  A.  Parish,  MD,  FRCGP,  professor  of  clinical  pharmacy, 
School  of  Pharmacy,  UWIST,  Cardiff 


A  narrowing  or  occlusion  of  the  coronary 
arteries,  usually  resulting  from  athero- 
sclerosis. It  starts  with  narrowing  by 
plaques  of  atheroma  containing  choles- 
terol. This  leads  to  a  deficient  blood  flow 
to  the  heart  muscle  which  on  exercise  be- 
comes ischaemic,  producing  the  character- 
istic pain  of  angina  of  effort.  This  narrow- 
ing by  plaques  of  atheroma  may  result  in 
the  development  of  thrombi  on  a  plaque, 
which  cuts  off  the  blood  supply  producing 
damage  to  an  area  of  heart  muscle — a 
myocardial  infarct.  This  may  be  fatal,  but 
often  healing  occurs  with  the  development 
of  fibrosis  and  scar  tissue.  If  the  colateral 
circulation  is  good,  however,  the  muscle 
will  survive  (the  rationale  of  exercise  as 
a  prevention  against  fatal  myocardial  in- 
farction). Thus  it  can  be  seen  that  a 
coronary  thrombosis  may  not  necessarily 
be  followed  by  a  myocardial  infarction. 
Causes  Increase  in  blood  lipids  (cholesterol 
and  triglycerides)  which  is  influenced  by 
a  diet  high  in  animal  fats ;  a  high  intake 
of  sucrose  (the  excess  carbohydrate  being 
converted  into  triglycerides  in  the  liver) ;  a 
deficiency  of  unsaturated  fatty  acids  in  the 
diet  (vegetable  and  fish  oils) ;  hyperten- 
sion;  cigarette  smoking;  lack  of  exercise, 


and  obesity.  Coronary  artery  disease  is 
also  associated  with  such  medical  dis- 
orders as  diabetes  mellitus,  hypothyroid- 
ism, general  arterial  disease  (arterio- 
sclerosis), aortic  valvular  disease,  severe 
anaemia  and  occasionally  paroxysmal 
tachycardia. 

Angina  (angina  pectoris) 

A  characteristic  constricting,  pressing  pain 
or  tightness  in  the  chest  precipitated  by 
exercise,  emotion  or  a  large  meal  and  re- 
lieved by  a  few  minutes  rest  or  vasodilator 
drugs.  It  results  from  a  moderate  deficiency 
in  the  coronary  circulation.  The  pain  is 
usually  substernal  and  may  radiate  down 
the  inside  of  the  left  arm  or  both  arms 
or  up  into  the  neck  or  jaw.  The  onset  and 
course  may  be  sudden  or  gradual  and  at 
any  time  a  fatal  myocardial  infarct  may 
occur.  Physical  signs  are  usually  absent 
and  the  diagnosis  is  made  from  the 
history  (listen  to  the  patient,  he  is  telling 
you  the  diagnosis).  An  electrocardiogram 
may  show  evidence  of  present  or  past 
myocardial  damage  or  evidence  of 
ischaemia  at  rest  or  after  exercise.  About 
50  per  cent  of  patients  with  angina  have 
a  normal  ECG  at  rest. 
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Treatment  Reassurance,  moderate  exercise, 
reduction  of  weight,  no  smoking,  modera- 
tion in  animal  fat  intake  and  in  sugar 
intake.  Additional  unsaturated  fatty  acids 
may  be  helpful  in  some  patients.  Drug 
treatment — nitrites  are  the  most  useful  for 
relieving  attacks  of  angina.  Tablets  of 
glyceryl  trinitrate  (0  5  mg)  sucked  under 
the  tongue  or  chewed  relieve  the  pain  in 
two  to  three  minutes.  Long-acting  coronary 
vasodilators  (pentaerythritol  tetranitrate 
30  mg  by  mouth  three  or  four  times  a 
day)  may  help  some  patients.  Beta-receptor 
blockers  (eg  propranolol  10  mg  tds  in- 
creasing) are  useful  for  preventing  attacks. 
Read  up  glyceryl  trinitrate  and  propranolol. 

Myocardial  infarction 

Produced  by  the  sudden  cutting  off  of 
the  blood  supply  to  an  area  of  heart 
muscle  by  a  coronary  thrombosis.  This 
may  lead  to  sudden  death.  If  the  patient 
survives,  the  dead  heart  muscle  becomes 
absorbed  and  replaced  by  scar  tissue. 
Symptoms  and  signs  Sudden  severe  angina- 
like pain,  often  coming  on  at  rest.  The 
patient  shows  signs  of  shock-  pale, 
anxious,  sweating,  rapid  pulse  and  low 
blood  pressure.  An  ECG  will  confirm  the 
diagnosis. 

Complications  Include  cardiac  failure, 
cardiac  arrhythmias,  thromboembolism 
hypotension,  and  rupture  of  the  heart  if 
violent  exercise  is  undertaken  in  the  first 
week  after  infarction. 

Treatment  Bed  rest,  morphine  15-20  mg 
intramuscularly  (but  this  may  cause  vomit- 
ing and  hypotension)  or  pentazocine  30 
mg  intramuscularly  (but  this  may  cause  a 
rise  in  pulmonary  artery  pressure).  In- 
tensive care  is  required  for  patients  with 
serious  infarcts  or  arrhythmias. 


Books 


First  Aid  Step  by  Step. 

John  Carnm  and  Tim  McCarthy,  William 
Heinemann  Medical  Books  Ltd  (23  Bed- 
ford Square,  London  WC1).  x  5i  in. 
Pp  122.  £2.25. 

A  clearly  written  book  intended  for 
young  people  (though  it  could  be  used  by 
any  age  group).  Emergency  situations  are 
presented  in  each  section  with  basic  bio- 
logical and  medical  aspects  followed  by 
a  first-aider's  step  by  step  guide  to  what 
to  do  to  give  the  best  possible  help. 

Health  and  the  Division  cf  Labour 

Edited  by  Margaret  Stacey  and  Margaret 
Reid.  Groom  Helm  Ltd  (2  St  John's  Road, 
London  SW11).  8f  x  5iin.  Pp237.  £7.50. 
The  papers  included  were  among  those 
given  at  the  1 976  British  Sociological  As- 
sociation conference  on  "Sociology,  health 
and  illness".  They  examine  problems  and 
tensions  experienced  in  health  work  which 
affect  public  policy  both  in  the  UK  and 
USA.  Contents  include  "Future  of  pro- 
fessionalisation",  "Role  of  the  medical 
profession  in  a  non-democratic  country: 
Spain",  "Home  dialysis  and  sociomedical 
policy",  "Responsibility  in  general 
practice",  "Women  in  the  medical  pro- 
fession: whose  problem?",  "Division  of 
labour  among  the  mental  health  profes- 
sions— negotiated     or     imposed  order", 


"New  managerialism  and  professionalism 
in  nursing",  "Management,  the  professions 
and  unions:  A  social  analysis  of  change 
in  the  National  Health  Service"  and 
"Misapplied  cross-cultural  research :  Case 
study  of  an  ill-fated  family  planning  re- 
search project". 

Textbook  of  Adverse  Drug  Reactions 

Edited  by  D.  M.  Davies,  FRCP.  Oxford 
University  Press  (Walton  Street,  Oxford 
OX2  6DP).  10  X  7J  in.  Pp  xvi  +  503. 
£14. 

Dr  Davies  is  the  editor  of  the  Adverse 
Drug  Reaction  Bulletin  and  a  member  of 
the  subcommittee  on  adverse  reactions  of 
the  Committee  on  Safety  of  Medicines. 
The  book  comprises  sixteen  chapters  deal- 
ing with  effects  on  each  body  system  and 
additional  chapters  cover  the  history, 
epidemiology  and  pharmacology  of  ad- 
verse drug  reactions. 

Chemists  by  Profession 

C.  A.  Russell,  N.  G.  Coley  and  G.  K. 
Roberts.  Open  University  Press  (Walton 
Hall,  Milton  Keynes  MK7  6AA).  9  x  5i  in. 
Pp  x  +  342.  £9.50. 

Published  to  mark  the  centenary  of  the 
Royal  Institute  of  Chemistry,  this  book 
deals  with  the  development  of  the  chemical 
profession  in  this  country  from  about 
i800  onwards.  The  early  chapters  describe 
the  events  and  trends  leading  to  the  forma- 
tion of  the  Institute  in  1877,  and  the  later 
ones  are  a  history  of  the  Institute  itself. 
Among   the    topics    discussed    are  the 


changing  patterns  of  chemical  education, 
developments  in  chemical  techniques,  and 
the  inability  of  the  public  over  the  years 
to  distinguish  between  "chemist"  and 
"pharmacist",  terms  which  many  seem  to 
regard  as  synonymous.  The  book  also  re- 
views the  relations  between  the  Institute 
and  the  relatively  large  number  of  other 
bodies,  such  as  the  Chemical  Society  and 
the  Society  of  Chemical  Industry. 

Much  of  the  book  is  based  on  materia) 
that  has  not  previously  been  published. 
The  authors  are  members  of  the  History 
of  Science  group  at  the  Open  University. 

Books  received 

Carcinogenesis  Testing  of  Chemicals 

Edited  by  L.  Goldberg.  Blackwell  Scienti- 
fic  Publications    (Osney   Mead,  Oxford 
OX2  0EL).  10|  x  7in.  Pp  144.  £16. 
Advances  in  Chromatography  Volume  14 

Edited  by  J.  Calvin  Giddings,  Eli  Grushka, 
Jack  Cazes,  Phyllis  R.  Brown.  Marcel 
Dekker  Inc  (270  Madison  Avenue,  New 
York  10016,  USA).  9i  x  6|in.  Pp  474. 
SwFr  1 14-00. 

Advances  in  Chromatography  Volume  12 

Edited  by  J.  Calvin  Giddings,  Eli  Grushka, 
Roy  A.  Keller,  Hack  Cazes.  Marcel 
Dekker  inc  (270  Madison  Avenue,  New 
York  10016,  USA).  9J  x  6Jin.  Pp  278. 
$22-75. 

Advances  in  the  Drug  Therapy  of  Mental 
Illness 

World  Health  Organisation  (PO  Box  569. 
London  SE1  9NH).  9i  x  6}in  Pp  168. 
3.12-00. 
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The  unique  British  Made  hot  water 
bottle  -  order  now  for  August 
delivery  and  we  will  guarantee  j 
today's  price. 


Plus  Big  Trade  Bonuses! 


All  orders  received  now  for 
the  unique  Suba^Seal  hot  water 
water  bottle  will  be  delivered 
to  you  during  the  summer  at 
TODAY'S  PRICE  -  in 
addition,  you  will  receive  a 
5%  bonus  discount  for  all 
orders  received  by  30th 
June,  1977. 

Each  bottle  is  guaranteed  to 
conform  to  BS  1  970  and  is 
attractively  packed  in  a  clear 
polythene  bag  which  shows 
the  product  to  your 
advantage. 

Show  material  available  - 
ordernow  it's  a  great  offer 
don't  sleep  on  it. 


The  TOP  SELLER 

The  unique  Suba%eal 
serrations  are  specially 
designed  to  form  a 
completely  safe  ; 
vacuum  seal  double 
ensured  by  the  turnover 
skirt  forming  part  of  the 
anchored  stopper. 


For  full  details  apply:-  William  Freeman  ft  Co.  Ltd.  Suba-Seal  Works,  Staincross,  Barnsley,  Yorkshire.  Telephone:  (0226)  84081  Telex:  547186 


"fouVe  got  a  full  stock 
of  all  your  prescription  needs 
in  your  local  Barclays  depot. 

You  can't  stock  everything. 

But  we're  never  far  away 
with  a  really  fast,  really  reliable 
pharmaceutical  delivery  service.  4 
Tell  us  what  you  need  and 
when  you  need  it. 
Well  be  there. 


4  \ 


Barclays 


BARCLAYS,  19c  Orgreave  Close,  Sheffield  S13  9NT. 
The  national  company  with  the  local  service. 
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Overseas 
News 

Laetrile  not  effective  and 
'poses  health  problem' 

The  US  Food  and  Drug  Administration 
has  completed  an  extensive  review  of 
laetrile  which  reaffirms  previous  evalua- 
tions that  it  is  not  an  effective  cancer  drug 
and  concludes  that  it  poses  a  "genuine 
public  health  problem  in  the  United 
States".  The  report  says  that  doctors  deal- 
ing with  cancei  patients  are  finding  in- 
creasingly that  these  patients  are  delaying 
too  long  and  often  too  late,  to  try  proven 
effective  treatment  whilst  they  are  taking 
laetrile.  Some  patients  avoid  proven  treat- 
ment altogether  and  place  their  faith  in 
laetrile  instead. 

The  FDA  regards  the  failure  of  laetrile 
to  work  in  animal  tests  as  very  important 
as  all  drugs  known  to  be  effective  in 
human  cancers  have  shown  significant 
activity  against  animal  tumours.  Finally, 
the  report  states  there  is  no  evidence  that 
laetrile  is  safe.  It  is  extracted  from  apricot 
kernels  and  there  have  been  cases  of 
cyanide  poisoning,  sometimes  fatal,  from 
the  ingestion  of  apricot  kernels.  The  re- 
view has  been  sent  to  a  Federal  Court. 

New  antiviral  agent 
successful  in  USA 

The  successful  use  in  the  USA  of  vidara- 
bine,  an  antiviral  agent,  in  the  treatment 
of  herpes  zoster  encephalitis,  was  reported 
last  week. 

Vidarabine,  also  known  as  adenine 
arabinoside  and  ara-A,  is  a  development  of 
Parke,  Davis  &  Co.  A  spokesman  for  the 
company  in  the  UK  said  that  vidarabine 
has  been  used  by  hospitals  in  this  country 
for  this  type  of  encephalitis  but  that  its 
main  use  so  far  had  been  topical  treatment 
of  dendritic  keratitis  (a  herpes  simplex  in- 
fection of  the  eye).  An  ophthalmic  oint- 
ment, Vira-A,  is  already  on  the  market  in 
the  USA  and,  according  to  Parke  Davis, 
will  be  available  here  soon.  As  to  the 
claim  that  vidarabine  might  be  used  to 
cure  a  wider  variety  of  viral  diseases  from 
smallpox  to  the  common  cold,  the  Parke 
Davis  spokesman  said  it  was  "doubtful'*. 

Labelling  restrictions 
for  analgesics  advised 

An  American  advisory  panel  has  recom- 
mended labelling  restrictions  for  aspirin  and 
paracetamol  preparations,  although  they 
were  found  to  be  safe  and  effective. 
Certain  drugs,  including  codeine  and 
quinine,  when  ingredients  of  non-prescrip- 
lion  pain  and  fever  relief  products,  were 
considered  to  be  unsafe  or  ineffective. 

The  expert  panel,  reporting  to  the  US 
Food  and  Drug  Administration,  recom- 
mended warnings  against  taking  aspirin 
together  with  certain  prescription  drugs 
and  during  the  last  three  months  of  preg- 


nancy. The  prohibition  of  all  claims  that 
aspirin  relieves  arthritis  or  rheumatism 
was  also  recommended  because,  in  the 
panel's  view,  consumers  should  not  treai 
such  diseases  themselves.  Paracetamol  was 
considered  to  be  no  safer  than  aspirin 
and  labelling  to  warn  against  liver  damage 
dangers  of  overdosage  was  urged. 

Other  findings  and  recommendations 
include:  Where  a  product  contained  a 
non  standard  dosage  (325  mg  per  tablet)  it 
should  be  so  labelled ;  products  that  con- 
tain more  than  one  drug  ingredient  should 
be  limited  to  two  pain-relief  ingredients; 
aspirin  and  paracetamol  dosage  for 
children  should  be  scaled  according  to 
age :  phenacetin  should  become  prescrip- 
tion only;  the  contribution  of  caffeine 
to  pain  relief  had  not  been  shown. 

The  panel  spent  four  years  reviewing 
the  pain-relief  products  as  part  of  a  pro- 
gramme to  review  all  non-prescription 
drug  ingredients.  Eventually  FDA  is  to 
issue  a  final  regulation  with  a  monograph 
of  ingredients  considered  to  be  safe  and 
effective.  The  proposals  are  open  to  com- 
ment to  the  FDA. 

US  patients  to  be  warned 
about  sex  hormones 

The  US  Food  and  Drug  Administration 
has  ordered  that,  from  September  21,  an 
easily-understood  brochure  is  to  be  given 
to  the  patient  each  time  a  prescription  for 
an  oestrogen  is  filled. 

The  brochure  will  say  that  oestrogens 
are  associated  with  cancer  of  the  uterus 
when  used  over  long  periods  and  will 
advise  women  to  take  such  drugs  for  the 
shortest  possible  time  and  at  the  lowest 
effective  dose.  Patients  are  to  be  encour- 
aged to  evaluate,  with  their  doctor  every 
six  months,  their  need  for  oestrogens.  It 
will  be  pointed  out  that  oestrogens  have 
not  been  shown  to  be  effective  in  treating 
simple  anxiety  and  depression  during  the 
menopause  nor  for  keeping  the  skin  soft 
or  helping  women  feel  younger.  Patients 
are  warned  not  to  take  oestrogens  during 
pregnancy. 

The  FDA  also  proposes  that  a  similar 
brochure  on  progestogens  be  given  stating 
that  if  given  during  early  pregnancy,  as  in 
pregnancy  tests,  there  is  an  increased  risk 
of  damage  to  the  foetus.  Manufacturers  of 
progestogens  have  been  encouraged  to 
publish  and  distribute  these  brochures 
even  though  it  is  not  yet  mandatory. 

Group  to  study  sales 
promotion  in  EEC 

The  growing  interest  and  concern  about 
likely  harmonisation  of  sales  promotion 
laws  in  the  EEC  has  prompted  the  Sales 
Promotion  Executives  Association  to 
establish  a  special  working  party  to  look 
at  this  area. 

SPEA  chairman  Tim  Arnold  says,  "The 
recent  publicity  given  to  the  Bloch  repoit 
on  sales  promotion  techniques,  and  the 
real  likelihood  of  EEC  involvement, 
means  it  is  vital  that  the  UK  sales  promo- 
tion industry  has  an  agreed  viewpoint  and 
position.  That's  what  the  working  party 
will  aim  to  do.  It's  also  important  that 
we  co-ordinate  with  other  UK  professional 
bodies  and  our  counterparts  in  Europe". 
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The  SPEA  is  also  setting  up  a  register 
of  sales  promotion  consultancies.  The  in- 
tention is  to  provide  a  facility  to  both 
consultant  and  manufacturer  members  and 
to  give  standardised,  detailed  information 
available  to  potential  clients.  Details  from 
Mr  T.  Arnold,  SPEA  chairman,  c/o  CSL, 
Williams  House,  30  Eastbourne  Terrace, 
London  W2  6LD. 

Pharmacopoeia  is  Council 
of  Europe's  'success' 

It  has  frequently  been  said  that  the  crea- 
tion of  the  European  Pharmacopoeia  has 
been  one  of  the  most  successful  activities 
of  the  Council  of  Europe.  If  success  is 
accurate  identification  and  solution  of  a 
problem  to  the  benefit  of  the  general 
public  then  the  claim  is  well  justified, 
says  Mr  H.  S.  Grainger,  secretary,  Euro- 
pean Pharmacopoeia  Commission,  in  the 
latest  Council  of  Europe  report. 

During  its  13  years  of  activity,  the  EPC 
has  elaborated  analytical  standards  and 
methods  for  over  400  medicinal  substances, 
which  became  the  official  standards  in  all 
signatory  states.  The  number  of  such 
states  has  risen  from  seven  to  13.  plus 
three  observers. 

IVIr  Grainger  says  that  with  the  world's 
population  becoming  mobile  and  industry 
becoming  highly  internationalised  there 
was  an  obvious  need  for  international 
controls  concerning  medicinal  standards. 
The  advantage  to  the  manufacturer  was 
that  the  requirements  of  only  one 
pharmacopoeia — the  EP — had  to  be  satis- 
fied to  ensure  acceptability  of  product  in 
the  16  states. 

Guide  to  pack  metrication 

The  second  United  Glass  Packaging  Forum 
has  beer,  published  dealing  with  the  main 
metrication  proposals  already  agreed 
within  the  EEC  affecting  food,  beverages, 
toiletry  and  household  products  and  their 
impact  on  the  UK  bottlers  and  packers.  A 
previous  guide  dealt  with  the  packaging  of 
wines  and  spirits  and  both  publications 
contain  supplements  stating  regulations 
in  force. 

The  guide  predicts  that  under  EEC  regu- 
lations:  The  weight  or  volume  of  contents 
would  have  to  be  declared  on  the  label ; 
the  declared  contents  would  have  to  be 
average  and  not  as  at  present,  minimum  ; 
the  main  enforcement  area  would  be  ex 
ercised  at  the  place  of  filling  or  importa- 
tion, not  the  point  of  sale.  Supplements  to 
i  he  guide  are  issued  from  time  to  time  to 
update  the  information.  The  guides  are 
available  from  the  publicity  manager. 
United  Glass,  Kingston  Road.  Staines. 
Middlesex  TW18  IAD. 

Photokina  on  human  rights 

The  international  photographic  contest. 
Photokina  1978,  has  the  theme  "Work  and 
leisure"  and  is  to  mark  the  thirtieth  anni- 
versary of  the  Universal  Declaration  of 
Human  Rights.  An  exhibition  of  the 
winning  photographs  will  be  in  the 
Cologne  Kunsthalle,  September  15-October 
1,  1978.  All  entries  must  be  postmarked  no 
later  than  January  31,  1978,  and  addressed 
to  Work  and  Leisure.  Photokina-Buro, 
POB  21  07  60.  D-5000  Koln  21. 
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Beecham  acquire  major 
stake  in  French  company 


Beecham  Group  are  to  purchase  80  per 
cent  of  the  equity  of  the  French  pharma- 
ceuticals group  Sobio  with  effect,  it  is 
anticipated,  in  October.  The  price  has  not 
been  disclosed. 

Sobio  had  a  turnover  of  55m  francs 
(£6'5m)  in  the  year  to  June  30.  The  group 
has  two  factories  at  Mayenne  and  a  re- 
search and  development  unit  at  Rennes, 
and  will  be  merged  with  Laboratories 
Beecham  Sevigne. 

At  present  Beecham's  pharmaceutical 
business  in  France  is  predominantly  in 
antibiotics  and  the  new  acquisition  will  be 
a  basis  for  future  diversification.  Sobio's 
products  are  mainly  non-antibiotics,  in- 
cluding a  cerebral  vasodilator  which  will 
be  launched  shortly. 

Unichem  fill  vacancies 
on  regional  committees 

An  important  role  in  the  Unichem  opera- 
tion is  played  by  the  six  regional  com- 
mittees which  look  after  the  interests  of 
shareholding  members  on  a  local  basis. 
Representatives  on  the  committees  are  ap- 
pointed from  members  in  the  area. 

To  fill  vacancies  resulting  from  rota- 
tional retirement,  the  following  appoint- 
ments have  been  made:  Midland  and 
north-west  regional  committee  (Preston 
branch)  Mr  F.  W.  McCandlish,  MPS, 
Ingol,  Preston;  north  (Newcastle  branch) 
Mr  G.  Urwin,  MPS,  Ponteland,  Newcastle- 
upon-Tyne;  Scottish  (Livingston  branch) 
Mr  K.  J.  Gray,  BSc,  MPS,  Bridge  of  Allan, 
Stirlingshire;  Mr  D.  C.  C.  Wallace,  FPS, 
Dundee;  Wales  (Swansea  branch)  Mr  J. 
F.  H.  Williams,  MPS,  Abertillery,  Gwent. 
Mr  J.  O.  James,  MPS,  Aberystwyth, 
Dyfed;  Mr  K.  W.  Rathbone,  MPS,  New- 
castle Emlyn,  Dyfed;  west  country  (Exeter 
branch)  Mr  J.  R.  Hicks,  MPS,  Bristol;  Mr 
W.  Rucker,  MPS,  Buckfastleigh,  Devon. 
A  number  of  additional  appointments  have 
still  to  be  made. 

Unichem  state  that  in  addition  to  their 
general  broad  liaison  role,  the  committees 
provide  a  valuable  nationwide  "listening 
post"  for  the  reporting  of  product  market- 
ing trends  and  consumer  reaction. 

Record  profit  for  J.  Bibby 

J.  Bibby  &  Sons  Ltd  report  record  profits 
and  dividends  for  the  half  year  ended 
July  2.  The  pre-tax  profit  was  £2  79m,  an 
increase  of  77  per  cent  over  the  £L58m 
for  the  corresponding  period  of  1976.  The 
board  forecasts  that,  in  the  absence  of  un- 
foreseen circumstances,  pre-tax  profit  for 
the  full  year  should  be  about  £5+m. 

In  his  statement  the  group  chairman, 
Mr  J.  B.  Bibby,  says  that  all  four  of  the 
group's  divisions  (animal  feeds  and  seeds, 
farm  products,  edible  oils,  and  paper  and 


converted  products)  contributed  to  the 
good  results.  The  feeds  and  seeds  division 
may  face  somewhat  less  buoyant  trading 
conditions  during  the  second  half  of  the 
year,  but  the  outlook  tor  most  of  the  com- 
pany's other  activities  is  favourable. 

Briefly 

BASF  United  Kingdom  Ltd  have  joined 
the  Chemical  Industries  Association.  The 
products  of  the  company's  eight  divisions 
include  agricultural  chemicals,  fertilisers 
and  industrial  chemicals. 
Masson-Seeley  &  Co  Ltd,  manufacturers 
of  hot-foil  printing  machines  and  visual 
display  products  for  shops,  hospitals,  etc, 
are  expanding  their  headquarters  at  Down- 
ham  Market,  Norfolk.  At  the  same  time, 
the  London  factory  and  sales  offices  at 
Queens  Road  Peckham,  are  being  closed 
after  August  31.  Sales  inquiries  in  the 
south  of  England  will  be  handled  by 
representatives  in  south  London. 
E.  Moss  Ltd,  Fern  Grove,  Feltham, 
Middlesex  TW14  9BD,  who  currently 
operate  a  group  of  48  branches  in  Middle- 
sex, Surrey  and  Berkshire  have  acquired 
the  business  of  W.  &  M.  M.  Tyson  of 
Send  near  Woking.  In  order  to  meet 
planned  future  expansion  a  further  large 
extension  to  the  company's  central  ware- 
house at  Feltham  has  been  completed. 

Appointments 

Synpharma  International  Ltd:  Miss 
Margaret  Lansdell  has  been  appointed 
skin  care  consultant,  and  Miss  Barbara 
Halliday  beauty  therapist. 
MarHeet  Refining  Co  Ltd:  Mr  Michael  J. 
Lamb  has  been  appointed  personnel  and 
training  manager.  During  the  past  eight 
years  he  has  worked  in  the  food  industry 
and  local  government. 

Controlled  Medications  Ltd:  Mr  Liam  V. 
Nolan  has  joined  the  board  as  managing 
director.  He  was  previously  managing 
director  of  Warner  Lambert  (Ireland)  Ltd 
and  Leo  Laboratories  Ltd  before  joining 
a  management  consultancy  in  1975.  He  has 
twice  been  president  of  the  Pharmaceuti- 
cal, Chemical  and  Allied  Industries  Asso- 
ciation. 

Jacke!  &  Co  Ltd:  Mr  Terry  C.  Bevan  has 
been  appointed  managing  director  in  suc- 
cession to  Mr  Philip  Kemp  who  is  moving 
to  the  Jackel  International  centre  of  opera- 
tions in  the  USA  and  will  be  responsible 
for  marketing  world-wide.  Mr  Bevan  was 
formerly  with  Wilkinson  Match  Ltd.  Mr 
G.  R.  McConnochie,  managing  director  of 
Jackel  International  Ltd,  has  been  trans- 
ferred to  the  USA  centre  of  operations. 
Syntex  Pharmaceuticals  Ltd:  Mr  Alan 
Hearn    has    been    appointed  marketing 


Mr  Richard  Hart 


director.  He  began  his  career  with  Rown-I 
tree  &  Co  Ltd  and  moved  on  to  the  sales] 
force  of  Ortho  Pharmaceuticals  Ltd  in] 
1960,  becoming  marketing  director  in] 
1974.  Dr  Corina  Engler  has  been  promoted] 
to  medical  director  from  deputy  medical] 
director;  Mrs  June  Gamier,  technical] 
manager,  is  now  technical  director;  Mr] 
Alan  Jarett,  personnel  manager,  is  now] 
personnel  director;  and  Mr  Douglas  Ross,] 
financial  controller,  has  been  appointed 
financial  director. 

Bayer  UK  Pharmaceutical  Division:  Mr 

Richard  Hart  has  been  appointed  product 
manager  for  consumer  products.  He  joined 
the  company  as  a  trainee  advertising 
executive  in  1970,  and  is  returning  after 
two  years  with  an  advertising  agency. 
Helena  Rubinstein:  Mr  Hersh  Singer  has 
been  appointed  assistant  general  manager 
in  the  UK.  Mr  Singer,  a  Canadian,  joined 
the  company  in  1975  and  has  been  director 
of  marketing  for  both  the  western  hemi- 
sphere and  Europe. 


Coming  events 

Advance  information 

Aspirin  Foundation  Second  Symposium,  at  Royal 
College  of  Surgeons,  London,  on  November  1. 
Chairman  Sir  Richard  Doll,  Regius  Professor  of 
Medicine  at  Oxford  University.  Details  from  G.  N. 
Henderson,  Aspirin  Foundation,  1  Roberts  Mews, 
Lowndes  Place,  Belgrave  Square,  London  SW1. 
British  Production  and  Inventory  Control  Society, 
Twelfth  European  Technical  Conference,  National 
Exhibition  Complex,  Birmingham,  October  28-30. 
Registration  form  to  be  returned  by  September  28. 
Details  from  conference  secretary,  BPICS  Twelfth 
Conference.  114  Rodmell  Avenue,  Saltdean, 
Brighton. 

Pharmaceutical  Marketing  Club  Tenth  Meeting, 

New  London  Centre,  Drury  Lane,  Londcn  WC2, 
September  2,  at  12.15  pm  (£6  lunch).  Speaker 
Mr  Frank  Goulding,  chairman  and  managing 
director,  Pfizer  Ltd,  and  president,  Association  of 
British  Pharmaceutical  Industry.  Furlher  informa- 
tion from  Mrs  Jean  Hicks,  c/o  Henderson  Group 
One,  1  Roberts  Mews,  Lowndes  Place,  Belgrave 
Square,  London  SW1 . 
Society  for  Drug  Research,  Symposium  on 
"Stimulation  of  immunological  defence 
mechanisms".  Chelsea  College,  Manresa  Road, 
London  SW3.  September  14  at  10  am.  Fee  to 
non-members  £3,  sent  to  Dr  R.  W.  Brimblecombe. 
The  Research  Institute,  Smith,  Kline  &  French 
Ltd,  Welwyn  Garden  City,  Herts. 
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enthol  continues  active 


ondon,  August  17:  Active  trading  in 
razilian  menthol  and  in  peppermint  oil 
ontinued  during  the  week.  The  demand, 
owever,  was  somewhat  spasmodic  with 
hany  parcels  changing  hands  on  one 
ay  and  perhaps  few  on  the  following, 
lespite  this  interest  prices  were  un- 
hanged from  the  previous  week  with  the 
il  whether  of  Brazilian  or  Chinese  origin 
nd  for  spot  or  forward  delivery  were  all 
t  the  same  level  of  £5.50  kg.  Other  price 
lovements  in  essential  oils  included 
>wer  offers  for  Chinese  anise  and  pat- 
houli  with  citronella  firmer. 
Among  spices  ginger  remained  scarce 
ut  Cochin  offers  were  a  little  easier 
/hile  Nigerian  peel  was  firmer.  Black 
epper  was  down  £15  metric  ton.  In 
iromatic  seeds  China  star  anise  and 
lutch  caraway  were  marked  up;  celery 
md  dill  were  lower.  Botanical  drugs 
acked  interest  and  in  the  face  of  the 
nproved  sterling  value  and  new  crops 
>eing  due  in  the  near  future  a  number 
vere  easier.  They  included  Cape  aloes, 
jenzoin,  cascara,  gentian  bark,  henbane, 


lobelia,  senega,  styrax,  tonquin  beans  and 
witchhazel  leaves.  Exceptions  were 
hydrastis,  ipecacuanha  and  lemon  peel. 

A  few  sodium  salts  were  dearer  among 
pharmaceutical  chemicals. 

Pharmaceutical  chemicals 

Acetone:  £262  to  £266  metric  ton  as  to  grade  fcr 
30-drum  lots. 

Aluminium  chloride:  Pure  50-kg  lots  £0.9436  kg. 
Carbon    tetrachloride:    BP   5-ton    lots    in  largest 
drums,  £235  per  metric  ton. 

Magnesium  carbonate:  BP  per  metric  ton — heavy 
£590;  light  £410. 

Magnesium  dihydrogen  phosphate:  Pure  £1.7989 
kg  in  50-kg  lots. 

Magnesium    hydroxide:    (metric    ton)    BPC  light 
£1,140;  28  per  cent  paste  £410. 
Magnesium    oxide:    BP    per    metric    ton.  heavy 
£1,430;  light  £1,140. 

Magnesium  sulphate:  BP  £117  metric  ton  delivered 
UK;  commercial  £100;  exsiccated  BP,  £228. 
Magnesium  trisilicate:  £1    kg    (metric  ton  lots); 
£1.20  kg  (500-kg  lots). 

Sodium  acid  phosphate:  BP  crystals  £1.0932  kg 
for  50-kg  lots. 

Sodium  benzoate:  £0.5459  in  500  kg  lots. 
Sodium  bicarbonate:  BP  £90.54  metric  ton  mini- 
mum 10-ton  lots  delivered  UK. 
Sodium  carbonate:  Anhydrous  £121  per  metric  ton. 
Sodium    chloride:    Vacuum-dried    in    10-ton  lots 
£36.59  metric  ton  delivered  London. 
Sodium  fluoride:  In  50-kg  lots  £1.4953  kg. 
Sodium  gluconate:  £720  technical  (1,000  kg). 
Sodium  hydroxide:  Pellets  BP1973  in  50  kg  lots 
£0.928  kg;  sticks  £3.731  kg 

Sodium  nitrite:  BPC  1973  £0.9257  kg  (50-kg  lots). 
Sodium  perborate:    (per   1,000  kg)  monohydrate 
£464,  tetrahydrate  £274. 
Sodium  percarbonate:  £365  per  metric  ton. 
Sodium   sulphate:    Fine   crystals   BP   £72.00  per 
metric  ton. 

Sodium  sulphite:  Crystals  £0.1692  kg  (250-kg 
minimum) . 

Sodium  thiosulphate:  photo  grade  £137  per  metric 
ton. 

Crude  drugs 

Aloes:   Cape  £1.48  kg   spot;   £1.45,   cit.  Curacao 
no  spot;  shipment  £2.20  nominal,  cif. 
Benzoin:  Block  £114  cwt  spot;  £113,  cif. 
Buchu:  Rounds  £2.15  kg  spct;  £1.85,  cif. 
Cascara:  £1,010  metric  ton  spot;  £970,  cif. 
Cherry  bark:  Spot  £770  metric  ton;  £735,  cif. 


spot, 


medium 


spot;  no 


Cochineal:   Peruvian   silver-grey   £15.50  kg 
£14.75,  cif.  Tenerife  black  £20.00,  cif. 
Gentian:  Root  £1.36  kg  spot;  £1.33,  cif. 
Ginger:   Cochin   £1,330  ton,   cif;   Jamaican  with- 
drawn; Nigerian  split  £1,250  spot;  peeled  £1,440, 
cif. 

Henbane:  Niger  £9.95  metric  ton  spoi;  £9.75,  cif. 
Honey:  (per  metric  ton  in  6-cwt  drums,  ex-ware- 
house) Australian  light  amber  £695; 
£668;  Canadian  £820;  Mexican  £642. 
Hydrastis:  (kg)  £9.30  spot;  £9.15,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £7.85 
shipment. 

Lemon  peel:  Unextracted  £1,480  metric  ton  spot; 
shipment  £1 ,450,  cif. 

Lobelia:  American  £1,250  metric  ton  spot;  Euro- 
pean £1,150  spot;  £1,140,  shipment. 
Menthol:    (kg)    Brazilian   £10.00  spot;   £9.75  cif. 
Chinese  £11.00  in  bond;  £11.20,  cif. 
Pepper:  (ton)  Sarawak  black  £1,385  spot;  £1,275. 
cif.  White  £1,720  spot;  £1,610,  cif. 
Pimento:  Jamaican  £1,150  ton,  cif. 
Podophyllum:  Root  £850  metric  ton,  cif,  nominal. 
Quillaia:  Spot  £1.15  kg;  £0.95,  cif. 
Seeds:     (metric    ton,     cif)     Anise:    China  star 
Caraway:    Dutch    £1,225.    Celery:  Indian 
Coriander:      Moroccan      £680;  Indian 
Cumin:    Egyptian    £815.    Dill:    £180.  Maw: 


£840. 
£820. 
£550. 
£880. 


Senega:  (kg)  Canadian  old  crop  £13.40  spot,  new 
crop  £12.80,  cif. 

Styrax:  £4.15  kg  spot;  £4.00,  cif,  nominal. 
Tonquin    beans:   Angostura   type   £4.25   kg  spot; 
Para  £4.40,  cif. 

Witchhazel  leaves:  Spot  £2.05  kg;  £1,85,  cif. 

Essential  oils 

Anise:  (kg)  £17.50  spot  nominal;  £16.25,  cif. 
Bois  de  rzss:  No  spot;  shipment  £7.00  kg,  cif. 
Cedarwood:  Chinese  £1.22  kg  spot;  £1.35,  cif. 
Citronella:    Ceylon    £1.35    kg    spot;    £1.30,  cif. 
Chinese  £2.32  spot;  £2.35,  cif. 
Eucalyptus:  Chinese  £2.10  kg  spot  and  cif. 
Patchouli:  Chinese  £11.60  kg  spot;  £11.35,  cif. 
Peppermint:   (kg)  Arvensis — Brazilian  £5.50  spot; 
£5.50.  cif.  Chinese  £5.50  spot  and  cif.  Pipeiata, 
American   Far-West  £30.00-£33.00,  cif. 
Petitg.ain:  £5.75  kg  spot;  £5.65,  cif. 
Sandalwood:    Mysore   or   East    Indian   £98.00  kg 
spot. 

Spearmint:  (kg)  American  Far  West  £15.50. 
Chinese  spot  £13.00;  shipment  £12.50,  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  fcr  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


FASHION  JEWELLERY 

. . .  at  its  best. 

BIG  PROFITS,  RAPID 
SALES,  BOOST  XMAS 
SALES! 

With  our  fantastic  money  spinning  displays. 
Every  line  clearly  marked  with  suggested  retail 
selling  price. 

NO  FUSS  OR  BOTHER. 

With  our  easy  selling  system.  We  do  all  the 
work.  You  start  selling  immediately  on  delivery. 
No  unpacking.  No  pricing.  No  wondering  how 
or  where  to  display  the  goods.  You  simply  supply 
the  space.  All  displays  are  delivered  by  our  own 
transport.  Unpacked  and  left  in  pristine  condition. 
Could  you  wish  to  earn  Big  Profits  any  easier? 

Star  Gems  sell  to  chemists  throughout  the  U.K. 
From  the  smallest  outlet  to  multiples  and  stores. 
We  would  like  to  have  you  as  one  of  our 
valued  customers. 

Write  or  Phone  Now: — 
Star  Gems  Of  Leicester  Limited, 
160,  Melton  Road,  Leicester. 
Leicester  (0533)  667800. 


Illustrated,  two  of  our 
magnificent  Displays.  Also 
available  Sterling  Silver 

Displays. 
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Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212. 


Display/Semi  Display  £5.00  per  single  column 
centimetre,  min  25mm.  Column  width  42mm. 

Whole  page  £350  (254mm  x  178mm). 

Half  page  £200  (125mm  x  178mm). 

Quarter  page  £110  (125mm  x  86mm). 

Lineage  £1.00  per  line,  minimum  5  lines  @  £5.00. 


Appointments 


MID  GLAMORGAN  HEALTH  AUTHORITY 
MERTHYR  AND  CYNON  VALLEY  HEALTH  DISTRICT 
PRINCE  CHARLES  HOSPITAL,  MERTHYR 

PRODUCTION  STAFF  PHARMACIST 

Salary  Scale  £4,437— £5,697  +  £312  +£208  per  annum 

Pharmacists  with  hospital  or  industrial  experience  in  the 
production  of  sterile  and  non-sterile  pharmaceuticals  are 
invited  to  apply  for  this  post  in  the  modern  Pharmacy  of 
the  new  Prince  Charles  Hospital  pleasantly  situated  on  the 
border  of  a  National  Park  Area. 

The  successful  candidate  will  be  required  to  carry  out  the 
commissioning  of  the  Intravenous  Sterile  Products  Unit 
and  produce  an  operational  procedure  manual  for  phar- 
maceutical manufacturing  in  the  Hospital. 

Mr.  A.  H.  Pryce,  the  District  Pharmaceutical  Officer,  Tel. 
Merthyr  0685-3401,  Ext.  8 — would  be  happy  to  supply 
further  details,  arrange  an  informal  visit  and  discuss 
accommodation. 

Write  for  an  application  form  and  job  description  to: 

Area  Personnel  Officer,  Mid  Glamorgan  Health  Authority, 
18  Cathedral  Road,  CARDIFF. 

Closing  date:  2nd  September  1977. 


SALES  DIRECTOR  DESIGNATE 

Jean  Sorelle  Limited,  Peterborough  based, 
manufacturers  of  gift  soaps  and  toiletries,  are 
seeking  a  person  of  the  highest  calibre  for  the 
position  of  Sales  Director — Designate. 

Reporting  to  the  Managing  Director,  immediate 
responsibility  will  be  to  direct  the  field  sales 
force,  whilst  assuming  personal  responsibility 
for  prime  contact  with  major  national  accounts. 

The  successful  applicant,  who  must  be  able  to 
demonstrate  a  proven  record  of  achievement  in 
the  toiletries  or  any  consumer  goods  industry, 
will  be  expected  to  make  a  major  contribution 
to  future  company  growth. 

Salary  and  other  benefits  will  reflect  the  impor- 
tance of  this  senior  position. 

Applications  with  full  details  of  career  to  date 
and  salary  progression,  to: 

Ralph  Stevens, 

Managing  Director 

JEAN  SORELLE  LIMITED 

Lincoln  Road, 

Werrington, 

Peterborough, 

Cambridgeshire. 

A  Member  of  the  Dunbee-Combex-Marx 
Limited  Group  of  Companies. 


GALENCO  (TOILETRIES) 

With  the  sales  of  our  Foam  Bath 
and  Shampoo  products  increasing 
daily  we  urgently  require  Sales 
Representatives  for  the  following 
areas:  LONDON.  HANTS.  WEST 
SUSSEX,  WILTSHIRE,  SURREY, 
MIDDX,  KENT,  EAST  SUSSEX. 
Opening  new  accounts  may  figure 
largely  on  your  list  of  priorities 
and  providing  you  possess  this 
skill  along  with  the  normal  sell- 
ing credentials  we  would  like  to 
hear  from  you. 

In  addition  to  a  good  salary,  we 
also  provide  a  Company  car, 
Pension  Scheme,  expenses  and 
generous  bonuses. 
Write  now,  giving  full  details  of 
yourself,  to: 

Field  Sales  Manager,  Galenco 
Cosmetics  (UK)  Ltd.,  131  High 
Street,   Teddington,  Middlesex. 


THE  ROYAL  FREE  HOSPITAL 

TECHNICIAN 

Qualified  technicians  are  invited 
to  apply  to  join  our  enthusiastic 
young  team  working  in  this 
modern  department  based  in  a 
new  teaching  hospital  in  Hamp- 
slead. 

The  successful  applicant  will 
have  every  opportunity  to  gain 
experience  in  all  aspects  of  the 
pharmaceutical  service  including 
up-graded  production  depart- 
ments. 

The  hospital  is  easily  accessible 
by  public  transport,  and  offers 
excellent  working  conditions  and 
staff  amenities. 

Application  form  (to  be  returned 
by  31st  August)  from  the  Per- 
sonnel Department,  The  Royal 
Free  Hospital,  21  Pond  Street, 
Hampstead,  London,  NW3.  Tel: 
01-794  0431. 

Further   information   can   be  ob- 
tained   from    Miss    S.  Bennett, 
District    Pharmaceutical  Officer, 
Tel:  01-794  0500,  Ext:  3115. 
Quote  reference:  1434. 

CAMDEN  AND  ISLINGTON 
AREA   HEALTH  AUTHORITY  (T) 


Shopfitting 


SHOP    INTERIOR   FITTINGS  and 
SHOP  FRONTS  for  CHEMISTS 

Wide  choice  of  modern  equipment 

at  attractive  prices 
Free  advisory  and  planning  service 
Phone  without  obligation 
061-445  3506,  H.  A.  Peyser 
20  Fairfax  Avenue,  Oidsbury 
Manchester  M20  0AJ 


CHROMIUM,  CRYSTAL  DISPLAY 
COUNTERS,  ISLAND  DISPLAY  UNITS, 
SHOWCASES,  WINDOW  FITTINGS, 
COMPLETE      SHELVING  SYSTEMS 

with  or  without  canopy  lighting. 
Prompt  delivery  direct  from  the 
makers.  See  our  showroom  or  invite 
us  to  call  without  obligation  for  in- 
stant quote.  THIRSK  SHOPFITTINGS, 
741-743  Garratt  Lane,  London  SW17 
0DP.  Tel.:  01-946  2291   (4  lines). 


PHARMACEUTICAL  ANTIQUES.  Drug 
runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands, 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319. 


WANTED 

Regular  supplies  of  Chanel, 
Dior,  Nina  Ricci,  Carven,  Estee 
Lauder,  Faberge  and  Yves  Saint 
Laurent. 

We  will  pay  RSP  less  20%,  no 
quantity  too  small. 
Tel.  0254  663532. 


A.8-H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  In  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegram*:  "Salvall",  London, 
E.C.1. 


Please  mention  C  &  D 
when  replying  to 
advertisements 


For  Sale 


ONE-SIZE  TIGHTS  from  £1.70  doz. 
plus  VAT.  Min.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.    Edward    Kaye    Ltd..    3  South 
Place.  London  ECS 


Agents 
Wanted 


A  LEADING  NAIL  CARE  cosmetics 
Company  based  in  London  and 
currently  selling  its  products  to  lead- 
ing store  groups,  retail  chemists  and 
beauty  salons  in  the  London  area, 
requires  AGENTS  throughout  the 
United  Kingdom,  as  part  of  a 
national  expansion  programme. 
Applications,  giving  brief  details  of 
current  ranges,  territory  covered  and 
general  curriculum  citae  to  Box  No. 
2490. 


Please  address  Box  No. 
replies  to  :  Box  No.  . . . 

Chemist  &  Druggist 
25  New  Street  Square 
London  EC4A  3JA 
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IMEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE,  GINGER, 
SARSAPARILLA.  DANDELION  &  BURDOCK 
FOR  HERB  BEERS  ON  BONUS  TERMS 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk 

Detailed  price  list  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.   Tel.  No.  Sedgley  2537 


Absolute 
Alcohol 

Synthetic  quality  available  to  British  and  all  well  known 

International  Specifications  and  Pharmacopoeias. 
Also  meets  requirements  of  specifications  being  drawn 
up  for  Food  Grade  Ethanol  by  E.E.C. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  .',  ondon  SE11 

Tel:  01-735  8131 


A.  NELSON  &  COMPANY  LIMITED 

73  DUKE  STREET,  LONDON,  W1M  6BY 

HOMOEOPATHIC  PHARMACY 
Tel.:  01-629  3118  &  3119 
Telex:  268312  Wescom  G  Attn  Hahnemanelson 

Full  range  of  Medicines  and  Books  always  available. 
Answering  service  available  when  Pharmacy  is  closed. 


BEAUVAIS  PERFUME  ESSENCES 

Established  1939 

Over  30  of  the  highest  quality  essences  including 
exclusive  original  compounds,  true  to  flower  fragrances 
and  the  popular  sultry  scents  of  Musk,  Ambergris  and 
Patchouli.  From  1oz  supplied. 

For  Price  List  and  List  of  Formulas,  send  to:  BEAUVAIS,  14  High 
Park  Road,  Richmond,  Surrey 

Name   

Address   


The  Triangle  Trust  helps  people  of  the 
Pharmaceutical  Industry 


The  Triangle  Trust  1949  Fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees,  its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and  their 
dependents  employed,  or  formerly  employed  in  the  pharmaceu- 
tical industry  in  Great  Britain  and  the  British  Commonwealth. 
Such  relief  may  include  assistance  with  the  educational  expen- 
ses of  children. 

The  Trustees  are  also  prepared  to  consider  applications  for 
financial  assistance,  beyond  the  scope  of  an  employer's  respon- 
sibilities, with  education  or  training  in  general  subjects,  includ- 
ing music  and  the  arts. 

For  additional  information,  or  to  apply  for  assistance,  write  to: 
The  Secretary,  Dept  CD,  The  Triangle  Trust  1949  Fund, 
Clarges  House,  6-12  Clarges  Street,  London  W1Y  8DH. 


Spot  the 
selling 
difference. 


P  IOPA  PH 


Support  and  profits  for  you 
with  Propa  RH. 

Propa  RH:  the  anti-spot,  anti -blackhead 
lotion  that's  in  big  teenage  demand  -  and  sold 
only  through  chemists. 

Propa  P.H:  gives  you  your  full  33%  margin. 

Propa  P.H:  supports  you  with  on -target 
Radio  Luxembourg  summer-through-autumn 
advertising -four  30-second  commercials, 
6  nights  a  week.  Plus  punchy  ads  in  the  popular 
teen  magazines. 

Propa  P.H:  brings  you  hordes  of  teenage 
customers  who  want  a  product  they  can  rely  on. 

Get  to  the  spot  with  Propa  P.H. 

Call  your  Vestnc  branch  or  usual  wholesaler. 
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Cross  for  colour  prints 


You  know  that  film  processing  can  be  very  profit- 
able. You  also  know  that  it  can  mean  lots  of 
time-consuming  complaints  -  unless  your  D&P 
house  isthoroughly  reliable.  Like  Cross  of  Enfield. . . 

A  family  concern  since  1929,  Cross  of  Enfield 
deal  exclusively  with  retail  outlets,  putting  a  great 
deal  of  emphasis  on  service  -  both  to  you  and  your 
customers. 

With  our  laboratories  usingthe  most  modern 
equipment  of  its  kind,  Cross  quality  is  consistently 
high. 

With  our  control  systems  so  streamlined  and 
proven,  Cross  turn-round  is  consistently  fast 

And  we'll  share  our  knowledge  with  you,  by 
training  your  staff  at  our  laboratories,  to  help  you 


improve  your  handling  of  orders. 

When  you  deal  with  Cross,  D&P  is  not  only 
profitable.  It's  as  simple  and  reliable  as  it's 
possible  to  be!  A  word  on  the  phone  with 
Mr.  Richard  Cross  would  be  worth  your  while. 


OF  ENFIELD 


D&P  service  to  the  retail  trade  since  1929. 


476    HERTFORD  ROAD 


ENFIELD        MIDDLESEX        TELEPHONE  01-8049921 


